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BPCEMET S » REFBEZTINZEL / Accumulating magnificent qualities through the arts festival platform

I EEt @B PR NERR /] / Sparing no effort to support art and social welfare groups
AL EIE - P /JHEIRENTE / From north to south — Stores join forces to spark creative imaginations
K ARKRERFY - BEXthEIZFRE / Recreation for the entire family — Enjoying performances while shopping for groceries

HRSRE  FHRRZTZBERTIE / World Music Festival — Showcasing the power of Foodture in Taiwan

REEEYT » +EBEREHTTT / Chai Found Music Workshop takes Hsinchu by storm with "Ambush"

SERET]  FEEBEQEFAVEEES / Dialogue in the Dark TPE — Soothing sound penetrating darkness and bringing hope
RIEEHTELE  ERINGHENEEHEE / Cellist Cheng-chieh Chang family concert — Fusion of gastronomy and classical music
SHEABEE » RERBVHEMRRERXIEAMES / Taichung World Flora Exposition — Merging sustainable food with traditional indigenous culture

3&’%‘]‘&% Education Development

EMME 21 - HRUSHEESSEREAIEE / With "POWER', they will have the opportunity to make a difference in the world
EISRZIREHY » SAMRAYRFZERTT / An Appointment with My Future — Shaping the future through coins

RBZERIRI » E(TEER S ? / What does your future look like?

BEIKR S » B—TEFE¥ / House of Dreams — Baking is a form of companionship

BFHEE—FRE » AT - PTR / Taitung Kids' Bookhouse — Love turns nonchalance into fearlessness
NEEE——FBEEEMNNER TR B7I/ Grass Book House — Supporting families through the power of music

FRRENIE » BINZ T / Calming children's spirits through empowerment

ANEAZE » EEZAZEEITF / People and vegetables deserve to be treated right

RALIE » 2R 281/ Embracing the challenges of reaching adulthood

EEBIRY A - WHAIBREERETR 7 / Life behind cage — How to break through the cage and take flight?

BFIREERR » NUBEME / Our relationship transcends mere consumption

Words of CSR HERO —— Tony ASHHY MEIZK 1 B2 T[EI& | / Words of CSR HERO —Tony's homecoming and rejuvenation

8% MR —EHAERAIR / Good Morning, idea and ideal world.

SRRV » FIEEIR<FFES 8 / Expectations of the village — Pursuing dreams through basketball

EM?E‘S% Charity

BB RLLIEAVESHPI / Thanks to Carrefour associatess

EEFRRESHEI - AEEIFEEAIMTT / Allocate the resources to areas most in need

ARLEPFSTHEEAYINES » IMSS » US55 / Stories of love and benevolence surrounding the stores

TEERN—BIK » EEIFIFEETIE / Disaster relief in Hualien — Interdependence endows us with strength
EUNEREIEE N 2XRBEHEFRIVHFIZET—HE / Taipei European School Christmas Charity Bazaar — The world under one roof
EYPEEIRIE » AFIRVSELSREALR / Beautiful relationship between food, environment and people

FERERR MR » BIBEH5R / Carrefour Foodture Award — Changing the world through the soft power of food

KENE  BYARERY) » NRERTRIE / At Carrefour, food is more than sustenance

BB EYIIRITEE / Thanks to food bank partners

BYIETE— | + | » KIRE » ZFIRE / Food program — Eliminating hunger and introducing benevolence through collective action
BERE? fie/)\BIaZNEAYESE / Our Food, Our Education — Learning about food at a young age

ERMRES AT AER » FFEIRREIRZE / Baby carrots — I'm beautiful and tasteful on the inside

| Food Bank —— EESKERHEFHITE / iFoodbank—A platform for balancing demand and supply

NIREFIR Public welfare

N 2EERI - BERINBEIRAYE / Public welfare is the propagation and circulation of love

—J—4% » ERINAESEUN / Spreading the warmth of love, one step at a time —

FA—EEEREE - BEEFTERI AL / Embracing the life we love by maintaining a waistline that can be wrapped around with both arms
E—BED  EERRBRITEEE / 10,000 steps endow you with health, affection and longevity

ED UNGIE]: SIEiEE FRRIFTRVFS TN —H#E# S / TWNPOS — Changing for the better through innovation

REE—ME - BFIBHAEMEKAIZ / Protect our permanent home

HFMERH—FEFPIME—AIZ / Earth Day — Protecting our only home

Clean up day E » RREZPY / World Cleanup Day —The ocean is more than just the front door to our home

BEEER B AN HEFAY T IMIES) / Taiwan BlueMagpie Tea — Environmental movement for the coexistence of ecology and mankind

¥§ﬁ£ ' @Eﬂ Encouragement
Eﬁjti‘ﬁa Chronicles
ﬁﬂ']!?‘&%%il Special Thanks
§$§fﬁﬁ% Board of Directors
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SUSTAINABILITY THROUGH DIVERSITY
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f£ B4 f8 & Responsibility and Vision

Over the past 22 years, Taiwan Carrefour Foundation has
established strong ties with the local communities and
reached out to different corners of the country to see the
stories of different families. In supporting the 17 Sustainable
Development Goals (SDGs) stipulated by the UN, Taiwan
Carrefour Foundation has endeavored to shape the future of
children, homes, creativity, health, and Earth via dimensions
such as arts, education, philanthropy, environment, and
food.

We intend to lead the charge on the path to sustainability.
Every year, Carrefour Arts Festival's local artistic potential
hopes to assuage people's souls, so that they can observe,
appreciate, tolerate, and listen to their inner selves and sur-
roundings. People's perspectives and souls are quintessen-
tial to the city's sustainability. Education serves to develop
thinking and discover people's talents, especially for disad-
vantaged children or children living in remote townships, for
they too deserve a glistening future. Resources and oppor-
tunities serve as a beacon of light guiding children towards
their aspirations and future.

The sustainability of the heart must be valued along with the

sustainability of health and nature. Carrefour cares about

A5 /
(ZFWEE) V) IR FITTASZEE - SREEEES

Children from Taitung Kids' Bookhouse receiving their completion certificate after

finishing the percussion training course

people's health, as it is the cornerstone of public welfare;
we protect the environment through beach cleaning activi-
ties and by supporting organic tea farmers; by implementing
charity and food programs, we hope to reduce inequality
and eliminate hunger. At Carrefour, we believe everyone de-
serves the best because the sense of love acts as the very
foundation of all things important. By taking action, Carre-
four sincerely hopes to encourage others to join this mean-
ingful crusade, and we appreciate our partners for standing
alongside us; partners who have protected the environment
with us, cherished food with us and cared about underprivi-
leged groups with us. Thanks to our collective strength, we
are able to deliver resources to the areas in need.

In 2018, Carrefour received accolades such as GVM CSR
Award — Exemplary Award, TCSA — CSR Sustainability
Award, and B Corp Award. In regards to CSR, we will up-
hold our original intention, "it is hoped that our existence
will facilitate peaceful co-existence between people and
the environment and that the sense of peacefulness will be
circulated and internalized as the company's most valuable

intangible asset."
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WE ARE ALL FARMERS SOWING THE SEEDS OF ART

EiiEEmP NI NRAVED - BalSHHAS -

SMERERER RIEES - B2 - BERSETNES - 1BIER - RENKREANSDVER - EERE - & LT AZES - LI
ERPEHERESEMIOIER - ISR2INSEREEICEER - (£HFS 08 - EREOEEEFERNEWES  BFREH
IR

REHEES » AN\ ZERIEESRERIENSHRIFNTE - EEMME  TUERE  EFRIEZHEVETVES - IR
IT—HEHEXT - NRERBNEEMERENE - RERFIBIENRT » EXAHEEEERE - EEHNER - BR—HEE) -
e BHEREZHEX S -

Art is an indispensable nutrient in life that is easily neglected.
It is light as the wind and warm as the sunshine.

However, the seeds of art must be sown and nurtured. As
they grow strong and flourish, the youngsters take to the
grand stage to showcase their virtuosic percussion skills.
With the support of dependable partners and by helping lo-
cal teams, the arts festival has been endowed with abundant
splendor. Hearing the glorious voice of a blind Taiwanese mu-
sician on the other side of the world is akin to seeing a ray of

light in the darkness. On a remote offshore island, adults and

children are treated to an innovative performance involving a
fusion of music and cuisine.

At the grass market, by the riverside park, in the store with a
basket of eggs or radish in their hands, their laughter triggered
by the actor's lines, the concentration on their faces as they
are mesmerized by the breathless beauty of the dance perfor-
mance. It has made us realize that art is the reflection of our
lives. Watching a play while shopping is like taking a snapshot

of the most wonderful, artistic moment in life.
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RERB X TRVELS
ACCUMULATING MAGNIFICENT QUALITIES
THROUGH THE ARTS FESTIVAL PLATFORM

ISFEEZTHSEMBNIEEEFTEF REEMRNIARAESET U TEE x X5 "SEsH%

IREXER BREE GEEM 22 B  mENERLD FENSUBERENONIIBERERET
E-2018 FRERICEMSFZEH THE ~ TREL ~ TRBME) = AHDHEM - HP I&RE ] iRoH 28
OHBRLESNMBEAMEL  PRAHEERXE ITHELE )  HISBREBYSUEE TRIE ) &R -

Working closely with Cultural Affairs Bureau, Tainan City Government in 2018, the foundation was inspired by the concept and
theme of "Encounter x Friendship", where 4 elements of art, aesthetics, community, and store were brought together, introduc-
ing art to every household in an agreeable, approachable way. "2018 Carrefour Arts Festival - Bringing Art to Life" consists of 3
major components: "Day Theater", "Night Theater" and "Carrefour Marketplace". Particularly, "Night Theater" consists of 2 major
performances held in the evening of September 28 and 29, featuring extraordinary Taiwanese troupes including Ten Drum Art

Percussion Group and Our Theatre.

X 1t 2 fif Culture and Arts

MEBLE ) RETSEMELR  EE+EERE » ImERAENRK
MREREEEERS —  MEERDRUSEREMAFERE - THBEL
BEEHtERFEL T » MOFIEDRIERAIRYE > LEIFRBREDH
2 EBRER . ZEBIUELRSIEERRAIEREF -9 28 HHETEEL
B (EEEM) - USRERHEFE - FBLUTEMRIEEMILIERES
£ BBFLREARETE  IBERRREENEE - REELEH=EES

Having established its roots in Tainan, Ten Drum Art Percussion Group also

manages the Ten Drum Cultural Village, making it one of the most iconic local
performing groups, and it is also one of the few percussion-themed troupes
in Taiwan. Under the leadership of founder Shih Hsieh, Ten Drum has strived
to create a percussion music exchange platform in Asia, and its creations
have been nominated for the Golden Melody Awards, Grammy Awards, and
American Independent Awards. Premiered on September 28, City of Kings
portrays the illustriousness and might of Koxinga from several centuries ago.
The performance features the majesty of the ocean and the memories of ple-

beians in Tainan complemented by the legendary melodies of ancient Tainan.

(f) (BT EHRUUEEIINEHSEE - BEF

YRR H EBE S

Right : City of Kings portrays the illustriousness and might

of Koxinga and the legend of the ancient capital of maritime
culture.

() TEBLERRER L EMSEHRERBIIMSE

Left : Ten Drum Art Percussion Group's impressive opening
performance at Carrefour Arts Festival.
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OB 20 HRE MR EBRIAOFR=ZERBZIEER [FE
B - FRREEEI T \EESHE=ENER (N
TREGEITRR) AR IR =RES I
HEAT  FASEINTERNLSEERBR » SEh
BB IE THRE!T T B D AT HIR - NMEARBTE
RARIBRAESR  REEEEEINER » LHRRZIR
TEBMSAVER -

WTEREITH) MR ERERANRIEH » FHEIMEFRIR - REETE
The March of City Romance;s humorous and heartwarming plot is interspersed with
singing and dance to create an entertaining show.

The Night Theater on September 29 was staged by the
popular Our Theatre, bringing Taiwanese play "The March of
City Romance", an adaptation of the Salacious Spider Fairy
legend originated from Xinhua, Tainan. The performance
depicts romance, kinship, and daily life transcending 3
generations, embodying the social transformations and
customs in Taiwan over the last 6 decades. This year, Our
Theatre partially revised The March of City Romance to
incorporate era-correct background, while the costumes
were endowed with innovative elements to present a novel,

fresh experience for the audience of the arts festival.

X 1t 2 fif Culture and Arts

9 B 20 HRENASXE » BREZRM [ZFTHNEE) S - HEIEX
HELTEE 2012 FLERRENREZEREHNS » HEthtiEEEED
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ERBEESENRERSRE - B [+HRBEE) BTEH - ESMNOE
A% PIMEIIE »

The curtain raiser of the Night Theatre on September 29 was presented by the
percussion group from Taitung Kids' Bookhouse. Since 2012, Taiwan Carrefour
Foundation has sponsored skill development education in remote townships by
supporting Kids' Bookhouse art courses with local social welfare organizations.
For instance, Ten Drum Art Percussion Group was invited to teach the children
percussion music on a weekly basis, allowing them to release their emotions
through drumming, thereby endowing them with confidence and competitive
edge outside of the class. After a few years of practicing, Kids' Bookhouse
percussion group won the 15th National Taiwan Drum Heritage Contest in
2018. The children were encouraged by the achievement and aspired to
become professional performers. The transition from a group of amateurs to
confident performers impressing the audience on the big stage makes it the
most meaningful opening performance of this year's Night Theater. Thanks to

Ten Drum for turning the power of percussion into the power of children.

(BA)ZFFUEZLUNVDINR > FTHEBEMINAKRE

Right : The children's percussion sound resonates with vivacity.

IR

% TRIMEE

Left : After tireless practicing, Taitung Kids' Bookhouse is

able to present their remarkable drumming skills.
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(CO#RBFEEMOIRAFERMEERXL » (£18) WRENSSHERES
PeRERIRCERRETTSR -

Top left : Fevervine Dance Theatre's creations are often inspired by folk culture. "Pojie"
is a fusion of Pojie folk art array from Tainan and modern dance.
(ET)ZEMHEXEIEE IV EIRET - BEERIRE (FEEEE) BiEmm -
Bottom left : Tainan Municipal Dongguang Elementary School rhythmic gymnastics team
proudly presents "Dancing Fairies".

(BAELOEFEEEMmBAVRSEEEEST - USERESHERES  FhitERRE
SHVERE RS

Top right : China Rose Dance Club is named after the community flower, where dance
and community development are combined to introduce happiness and positive energy.

(B MENERBME LA AHEMBIPSHT (Persaudaraan Setia Hati Terate) TREIEMT
R

Bottom right : Persaudaraan Setia Hati Terate (PSHT) from Indonesia presents martial

arts and gigong.

SMSERET] - FTRBIAEEL - BXNE MHE
EECTEEE) - 7£29 ~ 30 H T » DRIEE S ER D 1R
OB o HEVERAS 3 B 24 #RIEFRIBEER - #EETIT
B BREREERE - BENA ~ BXE) ~ B AETT
EREEEREESEED - IARSITIMNESEE - &
EER - 5FiS  2T  Bif  SRSSENERERE B
EABRIELERE - FEAK ~ Bl\2E » ToRREN
RO EREEAVFE

YESFHMABMKRE i ~ JHE - TS CRYBREIR » IRS TR T ERE
B2

The arts festival offers a combination of performance, marketplace, talk, and lawn ac-
tivities, attracting many parents and children.

The arts festival is a day and night affair, beside major
night performances, there are also Day Theater and
marketplace that saw successive performances by various
groups. The Day Theater has assembled 24 of the most
talented performing groups in the country, including local
communities, school performing groups, drama clubs
and dance clubs from NCKU, Dongguang Elementary
School, and Catholic Sheng Kung Girl's High School. In
addition, outstanding groups from around the country also
presented diverse performances such as theater, dance,
manzai, traditional, and music. Meanwhile, performers
including senior citizens, youths, and elementary students all

demonstrated that art is for everyone, regardless of age.

A=EEELEE - EAXNEEELAERRA T
REBE - ELZFREIERP)AREBE—ERIRAE
8 ERREWTEREEIRIE NMEBRERM - AR
=IERETEATEREIRERTHOE  SNMERBEAER
BRVDE [MEH) - IEESERSE/MLIF - BBIREZ NS
RRFAGTE - ZEBEIN  FHRBRE=E - it [TE
EERBEN  MEMREZRN] - EEN—A—HFE
MEaRIEE) > DSMPIRVRILERE TRIMMERE - 1BIE5
F] - EEEZHENRNE S - BERBAIN - —UDIEIFES -

Day Theater takes place on 3 different stages, bring exciting
performances with virtually no intermission. The foundation

uses it as a platform for showcasing medium to small

performing groups, providing the citizens with an opportunity
to get in touch with performing arts in a carefree, relaxing
environment. Meanwhile, the 3 lectures featured the sharing
of innovative and aspiring experiences; Screw, a youth from
Taiwan who has participated in the Kendama World Cup,
has turned his hobby into a profession; Yoyo Yang, yoyo
Guinness World Record holder, has launched Taiwan onto
the global stage with his yoyo skills. According to him, he
does not only intend to "become the best but the one who
is irreplaceable". Tainan Playback Theatre shared their core
spirit of "Listening with your heart and playing back the
stories"; despite difficulties in managing the troupe, as long

as you listen with your heart, everything is possible.
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(L) TEoRvEIE ) B SAERIME N RRSAFEAMRR » &M R
BIERIPHN ) B8 RNEBEZERETMENES -

Top left : Good Play Theater consists of young acrobatic and theatrical performers
who strive to realize their dream of bringing arts outdoors and instill the energy of hap-
piness to the arts festival.

(ETFENEIE (KRNI LU RBERBHEIE - EiBIERISHESR
FE - EEMHEIRIE > 53 IRRRIRERIS
Bottom left : New Visions New Voices Theatre Company's Visage of Daylight is in-
spired by a novel, where physical theatre embodies props and backdrops to evoke
imaginations and resonance of literature.

(BL)EZHEEEEFEER (Lab No. 3) FTRARBREESR 5% - B8
1HHERRVENGRRE -

Top right : Catholic Sheng Kung Girl's High School dance troupe explores contempo-
rary issues such as human and animal experimentation, pollution through "Lab No. 3".

ETHEEREERRIEELD (BREMAT) - (BRIIR) SBCEmEs -
Bottom right : Yi Shen Ger Puppet Theater "Super Inventor", "Dancing Bear Strikes
Tiger".

RBmE BESTFEMSHTH » BEREIEBEINS
HZER » EEXEIMEREE) - BZEIBHINEERER
SIEERVAL) - HBMRERHZENE B AR
B RRE  LUIRIBESR - EEHSREM - #5E/)\E ik
BRIFKEZSSMIIME—IERIZRSHE - HEAREINE
ERRERXHAESZHEFAEEE LRSS ORAERT - L
73 TEYBANHREE ) RER  RFMELSHEELEE

E2ERIBHEMEET] -

ORLRER/ N ERERREEMME T35 B IHRENBIRRIE
BRRSsRAERE -

Left : Carrefour Honesty Store sells milk from private brand Milk House to foster a
virtuous circle and change the ecology of the dairy industry.

B)DEER - =R RIFHGH IKEMmE. -
Right : Carrefour Marketplace is a place to share aesthetics, gastronomy, and environ-
mental sustainability.

Carrefour Marketplace is a new element in this year's
arts festival, allowing the public to appreciate the friendly
ambiance as if joining a family party. Artist and teacher Ming-
shih Lu and Yoyo & Lala Tree Garden collaborated to design
the environmental aesthetics and social inclusion-inspired
theme, inviting small farmers and young entrepreneurs from
throughout Taiwan to participate in the event. The planning
of the market also highlights Taiwan Carrefour Foundation's
endeavors and innovation in fulfilling corporate social
responsibility. Focusing on the goal of becoming the "leader
in food transformation", the firm strives to instill magnificent

living aesthetics and environmental education in the public.
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STORE ITINERANT PERFORMANCE BRINGING ARTS TO FAMILIES

TEERREPIRBLEERRE - HEEESERER ! REBXIESZLUMERANEX ERE « HEZEXRHIIIRER » IR
TEENXZZLY  BEREEERFI—RERNGE - BEXNRERMALEZH  XEREEE 128 BFIH » EE2ELE
RISHVEES - 2018 & PIHXE~BZ | SREENEFEXER » E2SRERFIMIE 18 HEDL - FERERFIHMER
RRIWHELEEE » IR —EAEENEXES - EREFEXNHEE -

Can you imagine watching a performance while shopping for groceries? In an effort to nurture domestic art troupes and promote
art, besides organizing the annual arts festival, Taiwan Carrefour Foundation also wishes to bring the audience closer by
introducing art performance into their lives. With 128 stores in the country, Carrefour has become the best arena to materialize
this vision. "2018 Store Itinerant Performance - Bringing Art Closer Like Family" invited outstanding domestic art troupes to
present 18 itinerant performances in Carrefour stores nationwide, turning the stores into more than just a shopping venue for the

public but also a cradle of art and culture.

X 1t 2 flT Culture and Arts
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Sparing no effort to support art and social welfare
groups

FEBNHECZREPITERTENBEERG(F  IMFHTERE
T8 EMNBFREHE - fI2] TEVE £ | ERSILMERERRBESST
RIS ERKATERMN » B EFEEEMPIB ST REAN L MMV EEEENS - B
BOFRELMMBENENENA TROKEZ%) L8 SHEELHE - RE
[BEE  BIIRENRELE Control T M MZiEZRfl] - UREBREAL
HIPD-FENIEE T2UYABLE )  [ZEEMEALSHRIE] B IEEE
EREIE ) DRI RIEBRIFERMEREESERRIL » BESESEN
TLERAVIEEMRGEARR S MERLISESEE ) - [RIERARE » tHFELXCE
WEHESRIOME -

Through the store itinerant performance, Taiwan Carrefour Foundation is able
to team up with emerging art groups and support art groups formed by social
welfare organizations. For instance, EYE Band consists of visually impaired
musicians who are supported by the Parents' Association for the Visually
Impaired to convey their love and passion for life through music; Tamsui Boyz
TBZ is comprised of members from the Teenager Performing Arts League
with an interest in social affairs and grassroots movements; Folk band
Control T, Anniedora, and A Capella group Galaxy Life bring soothing music
to the audience; AMcreative and Yi Shen Ger Puppet Theater capture the
imagination of the audience with creative family drama and traditional puppet
theater; Genie Dance Company fuses flamenco with various dance elements
to present itinerant performances on school campuses and promote dance
appreciation.

()PSO EESE R SRR ) \$Fs » BB EEREHR

Top : For the store itinerant performance, small stages are constructed to communicate arts to the audience
from a close distance.

(PO ZEEA R FRVESE B LRI FEE Control T

Center top : Control T is an independent Chinese band offering natural, unpretentious music.
(A ZIEZRAMNENSHERE - RIS REZRNRA

Center bottom : Anniedora's mellow guitar folk song lightens up the audience's mood.
(MHEBTABLERE » KEOIVRBENBERIE RS

Bottom : Galaxy Life offers melodious, natural A Capella performance.
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From north to south —
Stores join forces to spark creative imaginations

2018 FRIMWERER Z2FIT - BE—RAEEBS mEEHES
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MRYELEFEI - HHFINE—EH#ESNREENIKE - BERIERLERE
MXCENFRER - BREBEIFHEREXNERERR - HieEEBNTFELE
FRERMEEM IR o

In 2018, the store itinerant performance was expanded to Carrefour stores
nationwide to encourage involvement by the frontline staff and propagate
the initiative to all corners of the country. With countless shoppers coming to
Carrefour stores every day and varying venue conditions in different stores,
the performers are faced with a daunting challenge. However, the live,
interactive performance staged in close proximity to the audience presents
them with a rare opportunity to hone their craft. During the store itinerant
performance, the troupes can reach people who are not the typical audience
of art performances, while social welfare groups can also use the occasion

for fundraising and promoting social ideals.

(B)RLIBHAMFEAPITNOE - IBEHTEAVFEEEE -
TRRINBILLEE -

Right : Carrefour hopes to cultivate emerging groups via the
store itinerant performance. Tamsui Boyz TBZ is shown in
the photo.

(D)REEFPNETAEFLE » ERIPIHERSEELD -
Left : Taichung group Galaxy Life has staged numerous per-
formances in the stores throughout central Taiwan.
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K AR ERF S
“’@Eiﬁﬁb |

Recreation for the entire family —

Enjoying performances while shopping for groceries

FERBNARTEFEFERRA  WNEE - BEIRE
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Taiwan Carrefour Foundation aspires to bring art closer

to people like family and life so that they can become
acquainted with art in a natural, open setting, endowing
them with more vibrant life. Theatrical and musical
performances conducted in Carrefour stores nationwide
best embody the concept of introducing art to everyday
life. Performing arts are hidden in everyday venues such as
stores so that when consumers come across a play while
shopping, they suddenly notice something different about
Carrefour, where they can do more than shop for groceries
but also find food for the soul. The stores' interiors are
endowed with different functions to accommodate the art
performances, and Carrefour's creative thinking transcends
the limits of space. In doing so, the foundation can offer a

stage for more emerging and aspiring art groups.

(o) LR A BTN TI TS RE

Left : Anniedora's performance in the Zhubei Store, Hsinchu.
(BRIIRSEEMEEN (8 RIS - BOBRZEREDVEER > TTKE
SEZRE) IR EE) -

Right : Children and youth group New Visions New Voices Theatre Company breaks
through the confines of the stage to interact with children.
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The Grasstraw Festival —
Continuing the heritage of art
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Entering its 10th year, The Grasstraw Festival's ambition has grown from
nurturing theater among youths to people of all ages. Over a period of 6
months, amateurs from across Taiwan are offered guidance to explore their
inner selves through theater and present their stories. Our Theatre — the
recipient of Emerging Talent Award for Carrefour's Dream Stage Program in
2016 - has inspired boundless creativities among the youths through theater,
and such ambition coincides with Taiwan Carrefour Foundation's motivation
in youth development. With ample support from these programs, art can be
cultivated on a deeper and broader level. For The Grasstraw Festival 2018,
40 performing groups from domestic and abroad were invited, and the festival
was complemented by fringe activities such as bookstore marketplace,
lectures, and film screening to become a prominent arts festival, indicating

that the seeds of arts sown a decade ago have flourished in Chiayi.

(BELOHRLRETHEBRERSS ) BREENRER

Top right : Carrefour provides produce from small farmers.

(EPMRERHAEST2HESHE  ##EER &Y
NRE

Bottom right : Taiwan Carrefour Foundation joins CaoCao
Fair to promote AntiGaspi philosophy.

(MHERFBEGEEEX  FLRESEEEIRIESFT
TR/ ERBHFESR -

Bottom : Foundation Chairman and Executive Chief pledge
their support at the press conference of The Grasstraw Fes-
tival.
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World Music Festival —
Showcasing the power of Foodture in Taiwan

HEBELMERPERELMSTEAL=F » XBXE 7 BEX 16
SHEREL > SEERE HNEE - ARMERS  RERSMARA
XETZENELE  BHMEEEmMD  FERFAR T EAZTEUNIR
By EHERERSEEEEESTNER B XERNRYIBIEE
ERRYMEEIRI SR » IFaE/) REEMEMDEREXCIRIE
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MEE - B BRERS » FREHRIMAR » HEREE
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Organized by Wind Music, World Music Festival marks its 3rd anniversary this

year. Featuring 16 music performances from 7 countries, the genres span
across Gipsy folksong, Inca music, and neo Middle Eastern music etc. With
music from different cultural backgrounds exuberating with so much freedom
and vivacity, the audience was given a perspective outside of mainstream
music. This is consistent with Carrefour's philosophy in respecting and
promoting diverse culture. Carrefour's food transformation program
emphasizes the diversity and origin of food, supporting small farmers in
Taiwan to produce food that can preserve the local ecology and cultural
environment. The Foodture Inn at the World Music Festival marketplace
provides cage-free eggs from humanely raised chicken, Milk from Milk
House, and other organic farm produce to offer an authentic taste of Taiwan,

fostering a symbiotic and inclusive society.

(B)EEAZETEFIFREEE - (RIEFMS - BEE%)
Top right : Konkonba Taiwan West African Drumming En-
semble (All Rights Reserved: Wind Music).
(E)KBREXReRENTERRMEEL - +2 & RIE
= o (IRIEFTE : BBE%)

Bottom left : Enjoying performances at the riverside park in

=

autumn offers a truly relaxing experience (All Rights Reserved:
Wind Music).
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Chai Found Music Workshop takes Hsinchu by
storm with "Ambush"

RN HET D BIBFR N FFHREALY  EREMREERSERIT
REL MEITERNEISRE  ENREERERES - EUER -
BN R EZNMSHAVER - STRELIGSE 2018 MTIHERNZE » 11T
XYRIESFNELLE (+EIER) » TEMBEATE 10BN BEEZ
EUIRVISERZ I - ERIPHNED - (RIS - BEXEEREHRELNE 2
BE—ERIERILES - MEBMRRDT » EXZRIVEHEABLE]  IRS5|S
HitSmEREGSREER » REEEXRBENRAKE - IVSFTTIEH
BIEEHRELSHINGS - FERNTIHERICAGEA

This is the Taiwan Carrefour Foundation's 6th year in sponsoring Chai Found
Music Workshop. The troupe combines traditional musical instruments with
contemporary music to create fusion theatrical performances that are shown
on global stages including Asia, Europe, and America. This year, Chai Found
Music Workshop took part in the 2018 Summer Art Cultural Festival and
presented the musical theater entitled "Ambush" at the Hsinchu Cultural &
Creative Hall square. The highly popular classic play has attracted a total
audience of 100,000 to date. The outdoor performance took place in a pur-
posefully constructed environmental theater, allowing the performers to dance
amid the audience surrounded by beacons. According to Mayor Chih-chien
Lin, the arts festival and mega-musical have attracted guests and heads of
municipalities to visit Hsinchu; besides facilitating exchanges in art, the events

have also enriched art activities in Hsinchu and generated an influx of tourists.

REZSENTIREB N ZAYEHESHIIAEE
Chai Found Music Workshop receives wide popularity at the
Summer Art Cultural Festival in Hsinchu.
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Dialogue in the Dark TPE — Soothing sound pen-
etrating darkness and bringing hope

FELLSE-EARDRESERESHEENEE  FEXDITENRE
BRE  BEEHRBIERRER  MEEXREISUED - BRI ERARH
KE > IREXFFLEBEL » £ AR ERHHRBRAVEGEE) -
2018 FF » BEBINEZELSE  ER [SERRD (RIBSFLEAS) R
WEESETE ) - HIEZERBERAED - REBXAEETHREZT B
FHEEL  RERKEZENREES  BRIIER  EREHRETER
HE  BRZNCTEEENEZES -

Concert in the Dark is a band that helps visually impaired musical talents
to realize their dreams by systematically organizing them into groups to
conduct professional, all-round performances. In addition to regular public
performance, they also stage emotional, touching performances for corporate
clients. In 2018, the "Dialogue in the Dark TPE Concert in the Dark World Tour
Dream Project" was unveiled in Malaysia. By supporting and sponsoring the
event, Taiwan Carrefour Foundation hopes to spread the heartwarming sound
from Taiwan to the rest of the world and allow visually impaired musicians to

shine on the global stage.

(B ERHETEEFEERRIRRRREBNHESE
HITRBNE -

Right: DiD Social Enterprise Co., Ltd. Taipei Chairperson
Swan Chen and Executive Chief of Carrefour Foundation
Marilyn Su.

() RERET] (RIESLES) ERERHAETEN
THFEE) - R DIRESETE

Left : Taiwan Carrefour Foundation sponsors the Dark TPE
Concert in the Dark World Tour Dream Project.
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Cellist Cheng-chieh Chang family concert — Fusion
of gastronomy and classical music

OHEFLNQE V) ERREY  TRESNEFRIDEEHZ AN ? BFE
ZENSLEIARIERZE  SRAERLRENSUERELERLE > B

—EREEERELHIN  FARSBERRESENARMKE - UE

FRIFERFEZMINEE - SRIFTNEBENTE - B2 XME AR

HEEEMIEE - HERRERNAELZT B NEERY - REWNHAES

EMREEHTREANBNTLES » EBIMHEENE P ERRR 3 P51 B R
IR EEESEHESE

How does classical music interact with an audience full of children? Do you
prefer beef noodles or pasta? Cheng-chieh Chang organizes concerts every
year, and for this year's Carrefour Arts Festival, he has merged gourmet food
with a concert to let the audience appreciate the taste of music through
gastronomy, as well as the dedication and artistic flair required during the
culinary process. The innovative, unconventional performance seamlessly
incorporates art appreciation in everyday life, which is the ultimate goal of
Taiwan Carrefour Foundation. By sponsoring the food ingredients needed for
the performance, Taiwan Carrefour Foundation is glad to bring families closer
amid the joyous, artistic atmosphere of the free concert and promote art to

the offshore islands of Taiwan.

(B)EMREERIBROVER - A FEHEBRICEE -
Right : Audience at the jam-packed Penghu County Audito-
rium gives the performers a standing ovation.
(D)EZTERYELO » EOHSLBESEEH |
Left : The interactive performance makes classical music so
much more interesting !
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Taichung World Flora Exposition — Merging sustain-
able food with traditional indigenous culture

HRIEAEESOHFREZE 2018 FAVEENIER [Green FREAE ~ Nature
BERERER People ANEF=EMEXZENZGEE) » TERERERE

RBIMTAY [REWR ) B - BERERNOZEZSHABATERIS - &
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BEBTSEARERCHRIERIE  BEREREENEWEBIEE B
WEHENEMXILEERE » BTNELNVEEGEES » BEEERIFHE
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2018 Taichung World Flora Exposition proclaims to the world the magnificent
values of "Green Production, Nature, and People in Harmony" philosophy.
The Amazing World of Taiwan Indigenous Cultures exhibit area portrays the
ancient wisdom of indigenous people and their coexistence with nature.
Taiwan Carrefour Foundation has sponsored organic products, animal and
eco-friendly ingredients directly from the source for the chef to prepare
creative cuisines that embody the heritage and culture of indigenous food. In
so doing, Carrefour is able to combine the food transformation program with
nature and traditional culture and share them with the consumers through
various means, helping them to learn to cherish the environment, their health,

and understand the importance of a balanced diet.

e
rezams |

=

(B)MUERURERATRENEY » BIFRERE -
Right : Both chefs create indigenous cuisine using food ingre-
dients supplied by Carrefour.

(o) RREEEEMRIRIEHNBAR -

Left : Chef Sheng-hsiang Wang's cooking demonstration.
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WITH "POWER", THEY WILL HAVE THE OPPORTUNITY
TO MAKE A DIFFERENCE IN THE WORLD

APLEIEERRAY » IEFE AETSEROAY ©

AL KR ERZE T2RAVRE | B% S - WRIBEB ARG —DSZFRI70E » IEMFISEFFREERM - BAEBIERAYA -
AEERATE DT ENES S ICMAEEMPIHERIVZS - MIRBES AFEELELMNSE - MBEEIHIZS » BEFRRIE
BOATEAR - EEBHFRBIRAAA » tHEESIRRRL SR RBELHIHET -
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EMSIET - REEEAS EEGE N » ERUREAIIE - EEBIEE -

Still growing up, the children are at a crossroad in life.

With the hope of the entire village rested squarely on their
shoulders. If someone can lend them a helping hand now,
Perhaps they may develop into a pillar of strength for the
others. These children are diamonds in the rough, awaiting
someone to uncover their talents. If more people are aware
of their stories, more children will be able to pursue a brighter

future. Even adults preoccupied with work every day have the

power to shape a better tomorrow.

Education is not a one-way street, Rather, it serves as a
beacon of light, For roads leading in different directions to
reach a consummate destination. For each work in progress,
It will provide guidance in the form of sustenance and
benevolent energy, So that they can hold their heads up high
to become the bedrock of society and imbue beauty with

meaning.
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AN APPOINTMENT WITH MY FUTURE - SHAPING
THE FUTURE THROUGH COINS

0102 » SEMREATIERRER  ERRRASREE -
070% > tEFIETHVERR » B—BF%T » IERREIRERVRI(R -

The crisp clinking sound of coins dropping into the cash donation box symbolizes the gateway to the children's future.

# B ¥t i Education Development

(O RLRXAESTREBTHEETR - RIERBEREFXRE
Left : Taiwan Carrefour Foundation plans professional courses for disadvantaged
school children based on local characteristics and needs.

EDRERER (BHE2R) KBS » 2RISR EERIZA T YIREE
Top left : Carrefour designs baking class for the House of Dreams to let students
learn about methodology.

(BET) MFHE HERFRENE—Z  REXENRBEREERBEMONIE
Bottom left : Heritage is a core component of the course, turning children into the
strength for perpetuating the traditional arts of their hometown.

AEEFXERNIERRVERETEIREIFFIER - £2018 F » FREE
BEMEE 270 BRRRKREN ) ERRREREXHECZTENN MERXKE
- ZRBBFEE -

ARLERBEE - EfF TERARBRY - SHBE) R MERFEN - FFIE/
T BIERIRAISBRERLERETIRERIE - EEMFI [SBEXD )
BEITEREEE > FEFSVFEEALTZA - KRk BEBS
RIER » NEEMEDARZE -

2018 F » REBNHAEZZHVRIL - (E=1L » —IREIZER » 87 [ELigEE
WIE(F - BE) 25 (IFFBRBDFE 170 (UFFREE > PHE 2784 EHERIR -
WEE LB - B2 - BE - BEIAT ~ MIPEERSENT -
B—EARAYIE - B3SRBS ZERRERBERME - SR FIRESDRIERARY
BC - BEREEGAIARK » RERRHECHE - —EEI2ERIAIRE

Cash donation boxes are commonly seen at the cashier or food court in Car-
refour stores nationwide. In 2018, NT$2.7 million was raised and used for
organizing Taiwan Carrefour Foundation's An Appointment with My Future -
Carrefour Petty Cash Donation Box Program.

The coins metamorphose into projects including An Appointment with My
Future — Dream School and An Appointment with My Future — Youth Empow-
erment. The former involves designing exploratory courses for children from

disadvantaged families in remote townships for the sake of discovering their

talents. The latter focuses on skill empow-

erment training, hoping to endow youths
with skillsets that will guide their future ca-
reer development.

In 2018, Taiwan Carrefour Foundation's
footprints have expanded from Taipei,
Sanxia to Taitung. We collaborated with
7 NPOs to help 25 disadvantaged youths
and 170 disadvantaged school children
by organizing 2,784 professional courses
ranging from baking, beiguan, percussion,
agriculture, theater, and barista certifica-
tion, etc.

The power of each coin will help shape the
children's tomorrow so that they can envi-
sion a brighter future and make an appoint-
ment with their future selves to live in the

now and seize every available opportunity.
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WHAT DOES YOUR FUTURE LOOK LIKE?

R T2 EEE - MEBAIRK °
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The definition of dreams is the future that you strive to create.

An Appointment with My Future — Dream School provides underprivileged elementary and junior high school children from re-
mote townships with an opportunity to envision their future.

Curriculum design is utterly important, and it must be customized to suit the needs of the children and locality. The courses aim
to instill knowledge and character in children, therefore Carrefour has met with local NPOs to design baking, percussion, and

beiguan courses for school children in Taipei, Taitung, and Sanxia.

# B ¥t i Education Development
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House of Dreams —
Baking is a form of companionship

FEMWASIAEE - IDESVFRAZRZZENNE 7 |
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Are there still youths without comprehensive education within the booming

metropolitan region of Greater Taipei?

How do youths who have been abandoned by their families and schools turn
their lives around?

The copy on the official website of House of Dreams epitomizes the plight of
these children. Through free afterschool classes, companionship, and taking
these children on round-Taiwan cycling journeys, as well as youth empower-
ment programs, the House of Dreams strives to help them find their bearings
in life.

Carrefour has assisted House of Dreams to design baking courses, where

the children can learn about methodol-
ogy, patience, and precise calculation of
culinary ratios during the baking process.
This is not just about training skills but also
shaping character through subtle influ-
ences. From the beginners' baking course,
the students go through the process of ad-
vanced training, certification, enrolment into
related faculties, an internship or part-time
work at a restaurant or hotel. Baking be-
comes a form of companionship, gradually
imbuing the bitterness of life with warmth

and sweetness.

(GRINSIL-

=
15

From beginners' baking course, the students go through the
rigorous process of advanced training, certification, enrolment
into related faculties, and ultimately the workplace.

(B)HERZFMS - BB —TERE R
Baking offers companionship for children.
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Taitung Kids' Bookhouse —
Love turns nonchalance into fearlessness
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Taitung Kids' Bookhouse started as an after-school sanctu-
ary for children, but now it has evolved into a self-sufficient
space for the children and their families to seek shelter and
look after one another.

Dysfunctional family, underachievement, financial disadvan-
tage, and parents with physical and mental health issues are

common problems among the families of students at Taitung

(HEB @) NRAERTHE - tHfEEf ‘Fiiﬁwmﬁgﬁ THEREEE

Ten Drum Art Percussion Group not only teaches children the art of percussion but

also endows them with courage and self-confidence in life.

Kids' Bookhouse. Being trapped at the bottom rung of the
social ladder, they often emanate a nonchalant attitude.

At Taitung Kids' Bookhouse, the primary goal is to
transform nonchalance into fearlessness; regardless of their
background, the children are encouraged to work together
to treat themselves right and courageously turn their life
around.

The team spirit and concentration of percussion coincide
with such core values, so Taiwan Carrefour Foundation
entrusted Ten Drum Art Percussion Group to design
and conduct percussion courses. In addition to regular
training, percussion camps were also held during winter
and summer breaks. At the Ten Drum Cultural Creative
Park in Tainan, they were further exposed to theater
classes and were given a chance to perform on the stage.
Taitung Kids' Bookhouse snatched first place in the
adult division at the 2018 National Taiwan Drum Heritage
Contest, which was organized by Ten Drum. Moreover,
their exuberant silhouettes were seen on the stage during
the opening performance of 2018 Carrefour Arts Festival.
With the progressive thumping sound of drums, their
percussion skills become polished through daily practice,
and they too turn into individuals brimming with self-esteem.
Their nonchalance is met by unconditional love, evolving into
fearlessness that can help them conquer their fears, thereby

endowing them with the strength to embrace the future.
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Grass Book House —
Supporting families through the power of

X1 ]

music
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Reconstructed from a stir-fry eatery by Sanxia River, Grass
Book House provides a home away from home for at-risk
children after school, offering the elementary and junior high
school students attention and companionship that they are

unable to find at home.

At the book house, the children follow a regimented
schedule, where they have to finish their homework, meals,
and cleaning chores within the specified time so that
they can also assume responsibilities for their home while
receiving assistance.

Sanxia is also the home of the book house. Famed for
Qingshui Zushiye religion, the region is steeped in the history
of Quanzhou immigrants. The birthday of Qingshui Zushiye
is @ monumental event in Sanxia, and the ceremony has
preserved an abundance of longstanding local heritage such
as the Quanzhou beiguan performance, an integral part of
the God-thanking theater.

The children can also uphold the culture of "protecting our
homestead", thus Taiwan Carrefour Foundation invited
professional teachers from Chai Found Music Workshop
and purchased musical instruments, providing the children
with beiguan training as their extracurricular activity after
completing their homework. As a result, the harsh reality of
life will be softened with the gentle melody of music, and
the children's resilient vivacity is infused with the heritage of

beiguan.

() (RELE) B (NEBE) NRFTRERBFEINERE

left: Chai Found Music Workshop offers children beiguan training as their extracurricu-

lar activity.

(B)ILELHFER = IREME PIEARE - ZFNEMDDEALEREK
right: Beiguan is a longstanding tradition in Sanxia, and the children's resilient vivacity
is infused with the heritage of beiguan.
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CALMING CHILDREN'S SPIRITS THROUGH
EMPOWERMENT
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As children progress from elementary school, junior high school to senior high school, they also develop from school children

to adolescents, and the future that lies ahead becomes clearer. If companionship for small children is akin to a beacon of light
guiding their path to maturity, it is like showing them how to construct a lamp when they become adults, so that they can shed
light on their own future and those around them. In light of this, An Appointment with My Future — Youth Empowerment, a

program that focuses on empowering the youths with professional skill sets was launched.
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People and vegetables deserve to be treated right
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The word Elim from Elim Youth Academy originates from a geographic name

in the Bible, bearing the meaning of "Oasis in the Wilderness". It serves as an
oasis and refuge for the tired souls of neglected youths to gain much-needed
respite. Elim Farm, created by the academy, adopts an apprenticeship
system, teaching Elim youths sustainable fruit and vegetable cultivation
methods. The industriously grown, pesticide-free produce is harvested at
noon and sold in Carrefour stores all by themselves. The sight of their tanned
faces introducing their fresh produce to potential customers also helps them

to learn the concept of "as you sow, so shall you reap".

(B) (LURES) B (RO EZE) B » 2IRDE
[ EESHR

righ: Founded by Elim Youth Academy, Elim Farm teaches
youths how to grow pesticide-free fruits and vegetables.

(ED)VERHE (LIMRS) NESHR - MTEEZER
LiaPIHERE

Top left : The youths harvest pesticide-free fruits and veg-
etables at Elim Farm and sell them at Carrefour Stores.
(ED)IRENESHRREZRFIRR

Bottomright : Pesticide-free fruits and vegetables sold in the

stores are harvested at noon.
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Embracing the challenges of reaching adulthood
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As at-risk children grow up, so should the way we accompany them, hence enlightenment and companionship are turned into skill empowerment to help them embrace a brighter

future.
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Supported by Taiwan Carrefour Foundation, Mr. Chen and the children from
Taitung Kids' Bookhouse have founded Black Kid Café, where a group of
kids growing up in the dark has turned their bitterness into the rich aroma
of coffee by dedicating themselves to the craft of barista and coffee house

management. Black Kid Café aims to create a brighter future for these

children through coffee.

In Sanxia, Grass Book House offers
companionship for at-risk children,
while Haksip Village - Grass Life Skills
Academy offers companionship for at-
risk adolescents. The founder of the book
house and academy - also the founder of
Can Culture Art and Nature Chun-cheng
Lin — realized that as children grow up,
so should the way we accompany them.
Consequently, he raised funds to create the
academy, providing afterschool class and
courses such as store internship, clay art,
and woodcraft to help them embrace the

challenges of reaching adulthood.
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Life behind cage — How to break through the cage and take flight?

(BERE) FEVFMEEERISEEEEIREMEERAVEA
Top right: Teenager Performing Arts League hopes the youths' theatrical expertise will provide them with

steady income and dignity.

LT fNEE MEE > A5 > MERITHTEREE - RADIRERATH
2 - —RHEEERYRE  TEEMENSE - EEHHIEREREIIREEANS
R FIRVELRE - BRI  FRILF] - EFMRBECHEMINS - RECSR NEH
RIANZEREE -

(BOERERMEE) (BWSEE) - £2014 T3 AFEE -
FHHREMME EHZDLZEWE (REVEXRE) » ZBREFHLEEN
DEFESINSHIBIREOE - 2018 FLUDFFIRI LM - HEHRE (R
BOF) BaR > AEEAEER - RENKEEEEELERS - 21
EERDEFIRVEMRELE °
BERERALESEHENR/SH BV FRLEREE AL SRIRVEEIT -
B3RO ERIRE - BIBNEXERBCTFRIBEMESRAVMA » ALt
BNREEEREN  BRRFINARBEFREEE - UZPRFHERE - &
AR E—RET T IRNASRIEBETH  BEBRLE—H5ES  ROEMEE
BTHE ~ INVERTHK

Life should not be ordinary, and education
provides children with a chance to spread
their wings and soar into the skies. For a
group of youths with infinite potential and
different personalities, when the social soci-
ety and family are unable to offer them pro-
tection, theatrical expertise enables them to
tell their stories and start a new chapter in
life.

Teenager Performing Arts League (TPAL)
launched the Kite Program in 2014 by bring-
ing art teachers to Chen Chou Youth Home
and taking youths from the youth home
to stage itinerant performances in shelters
across the country. In 2018, they wrote the
Kite Youths stage play, hoping to show soci-
ety the plight of youths in dysfunctional fami-
lies and shelters.

TPAL President Hao-wei Yu hopes that it can
serve as a buffer for at-risk youths from shel-
ters before embarking on their adventure in
society. Yu also tries to let them understand
how theatrical expertise can provide them
with steady income and dignity, hence he has
strived to create a sustainable business mod-
el, with more than half of the income generat-
ed from corporate sponsorships. Additionally,
TPAL also endeavors to sell their productions
in order to provide lost youths with a creative

platform and a sense of belonging.
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Our relationship transcends mere consumption

(L) (=g EMAEREEE N TRAEBEEEEIFERELNS -
Top : Environment & Animal Society of Taiwan (EAST) Deputy CEO Yu Min Chen promotes cage-free eggs.

(MAREEERZEEERRNBREIRRTINNE
Bottom : TThe audience appreciates the gentle flavors of Taiwan BlueMagpie Tea and the vigor of the land
during the lecture.

AERLEFIHEREEVHAERSE > EFELESEHE CSR)I - B TEY
EE | MEWFZIERMWIES - [CSREE » BRAM—ENITHEN -
018 FEHZBEERENFEEZETE : NMB [THEHESIWE ) » HEIRE
R - REHTY > $PETELIRERENELDEE : #G8 (RFLE
) BT THEHFRMIRE — #R845E 21 X1 B > BIRRCEEMES
£ (BE3LP0) (D EE . HEERNESRE BRI AT LIEZERHET
FE)\EmEEHEBERR - LINRI ~ IRVEARIMESRR ¢ B
FRT=IREY (HLEXED KBOMSRIE: B8 (BERER) STEEERITN
EMESHEPIRIENESE ; £ FSC#EE (Forest Stewardship Council)
BBETIERBIBKEMESEE » B - FSC VB » JRE R KEM
ARELER - HAZANEE - EARMERER L] - HEINEE - — XX
CSRBEE - EBIZARE - BEEHUESRENEETHIE -

Inside every Carrefour store and at Taiwan
Carrefour Foundation, values such as
corporate social responsibility (CSR) and
food transformation are ingrained in our
corporate culture, and CSR lecture is one
of the approaches for realizing these values.
Many lectures were conducted in 2018:
"Secret of eggs sold on the market" promotes
cage-free eggs, because animals can only
produce high-quality products if they are
treated with kindness; we invited Greenvines
to conduct the "Earth Day — 21 days of
green living" lecture to instill the philosophy
of environmental protection in everyday life;
Milk House founder — a veterinarian - shared
with consumers expert knowledge on how to
protect small farmer brands and consumers'
health, and how additive-free, traceable milk
can upgrade the dairy industry; Can Culture
Art and Nature, which has forged a strong
bond with Sanxia, was invited to speak
about placemaking; Taiwan BlueMagpie
Tea presented the philosophy of river basin
recovery and the importance of maintaining a
clean environment; in the Forest Stewardship
Council lecture, the 10 FSC principles were
introduced, educating consumers that
toilet papers stamped with the FSC label
are produced using sustainable forests,
because we must learn to respect the forest
and all living things. The CSR lectures serve
to describe the enterprises' responsibilities

towards society and their influence.

# B ¥ B Education Development

Words of CSR HERO
Tony XEfHY MOz B TOEF

Words of CSR HERO —
Tony's homecoming and rejuvenation

E Tony » KETEPANELEMEEXEEER  FE16F -

Bl FE  m—BEUR NEE) T8EmitENEE » 2 EERTE
AT : R EESHEFEIE CSR B LA TR/ N\BEHE » #REZIRIR :
R > TanmENEGEESBEAEZEBNESENF=ZESIT - e
M WEMNBENRMALZREILEREFREOE L - —XF 24 /N\FER
T2  FSI8ET—= CSR FBELEHESISHE -

A7 B—RXE) > BLURREIDG - EAREH - FHRFES - E=XEMX
REBSE—NEFFFE - WA - 00T > SEFEMEN > 2ERY
[RISBERFLERBRENZHRIEE S < 813 » FIRMETTVIARAGE TR
AR —EIELS ~ BIE - AlfEm > FEREINTE=AN - FHisEE -
BERLENEERBMERIUBEMERR 85 : ERIMNEREN
FRRSIEES - RARMIET DI - REFEREMIIRIE  MRKRRABEERR
AR TIERM  BUlER « RETRE °

CSRIEE » BRE—U: THREE  BEE Fi &k Ma .. RE &
FERET » EHR  MXEEHELEIRMI—IE  ARREREE : 38—
A » EMESRITHY °

BHEIMFLBABENERED L LIITE - ECHERBECR - I, 8
TEERE? |

I'm Tony, the sales team leader of Fresh Produce Division at Carrefour
Zhonghe store, with 15 years of experience.

Since | turned 60, | have always thought slow living should be the way of life.
However, after | had the pleasure of participating in Carrefour CSR activities
for 8 short months, | realized that spreading quality of life is every person's
fundamental right and responsibility, and | am really glad to be able to remain
active and make contributions. With so many things to do, | wish there are
more than 24 hours in a day so that | can attend every CSR lecture.

The first time | was touched inside, | shrugged it off as a coincidence, the

second time | felt moved, | began to ponder. From the third and fourth time

Tony KEHMEBIR K LR - HIEIE
CSREBEHIF T

Tony is an employee of Carrefour and

a volunteer at CSR lecture.
onwards, they struck a chord deep inside
my heart, as | began to realize that the
bunch hot-blooded people truly meant
business. At the age of 63, it is not too late
to start, and | will be rejuvenated by doing
things that will touch people's hearts; it will
become my hobby, my passion, and my
mission in life.

There is a sense of spiritual belonging here,
which is equipped with the best software
and hardware, the most charismatic
lectures, the most comfortable environment,
and family-like work partners. Welcome
home to Carrefour.

CSR lecture belongs to everyone regardless
of wealth, social status, age, ethnicity, and
gender. You are always welcome here at
any time because at Carrefour, we believe
that everyone deserves the best.

Allow me to quote the store manager of
Carrefour Ta Zhi store Mei-ling Lin: "You are
responsible for your own health, so what

are you waiting for?"
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Good Morning, idea and ideal world.

ZFWHBR TRE » ANNBBE LR - RERNAEL T EBEIE
¥ » 255 (Impact Hub Taipei) AVYFRBE - BRI EEAHE—H IR ELEE
DE ~BlE > REEREEBNIE -
REBNHET T/ EITR > WA 2018 F 11 BEESEE DL TE
¥ Restart] 73ERE » EXTER [BY)) - DSRERRIEIN [RYIBLY
B= - LAY » REERENEER - AFRRESHIVEGTEY - RIS
MELNWREY) - RENERELFAPINVRREEMSENRIE

IR - BFEE - FERIE ~ 3 - BIEORESE - FREE - MERYE

By EE—1E [&F) BR-

ey i preatme
{erryear ke wylmame.

Children's education begins after class and adults learn out of the office. Taiwan

Carrefour Foundation has sponsored the morning lectures of Impact Hub Taipei
through great food to awaken, share and brainstorm creativity and knowledge,
transforming them into energy for shaping a more wonderful world.

Executive Chief of Carrefour Foundation Marilyn Su was invited to present
the topic of Restart as a guest speaker in November 2018, redefining the
meaning of food and sharing Carrefour's food transformation concept, which
states that one should begin from the heart; from the production end to
the consumption end, if people can treat animals and the environment with
kindness, they will eventually benefit from improved health and surroundings.

Enjoying breakfast, listening to lectures, moving forward with creativity,
knowledge, and optimism; similar to food transformation, the morning

lectures facilitate the circulation of kindness.

{Impact Hub Taipei) FREHEE » EAABITE LVIRIR
IR ~ BUERIE -
Impact Hub Taipei morning lectures allow adults to learn new
knowledge and stimulate creativity before going to work.
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Expectations of the village —
Pursuing dreams through basketball

BRES—8  ENEFRSNEREZIMNEE - RS - 7T HBL
EREONE  RES 5 -
EEMIIFR=FORSET  MNSERE - (CEREE - SRS
BERSRNIE - SHFEANTENE - FEBBETE HBL NERS
18 B BERES - AEERIEENN - ARIETESH RIS
BRRE - BHEEER) TR -

B8 MEETHS - RTWINZ - REFRHEREE - EES
FMBEERD - RREE - RILMEBNEE - RLEYHES TR

A\

BIFREXMEE » REFBREERRE [ENNHE NETHTER
LS RYVIEEICIREISEEE » BRBI - BMMFIEHESD » FEEINTESE -

2

Growing taller is the goal of the children from Xin Wu Senior High School
Basketball Team because it means that their dream of playing in the HBL will
be that much closer.

Founded less than 3 years ago, the senior high school in remote townships
has accepted students from far and wide, including Miaoli and Yilan. The
school has a specialized basketball coach and basketball team consisting
of aspiring young players aiming to play in the HBL someday. The boarding
students wake up at 05:30 every morning from Monday to Friday for fithess
training, with their coach constantly reminding them not to neglect their
studies. It is an arduous process, but the coach has accompanied these

children through thick and thin.

must be sup-
ported by mental toughness and physi-
cal fitness. The young basketball players
receiving rigorous training are still growing
taller, so sufficient nutrients are a prerequi-
site to achieving their aspirations. Taiwan
Carrefour Foundation has sought collabo-
ration with cage-free eggs from Mao-Lin
Farm to supplement nutrients for the young
basketball players wearing the jersey that
reads "Expectations of the Village" because
we want to turn good food into positive
energy and healthy physiques, so that they
can pursue their dreams through basket-

ball.

(D)MEFESEEIREX - IRIBZFTEHBLIVSS -
Left : The dream of Xin Wu Senior High School Basketball
Team in Taoyuan is to play in the HBL.

(PEFEBREERRE [ENMHE] %3 - BEIRT
FEECHEE -

Right : For the group of children with the team jersey that
reads "Expectations of the Village", they want to pursue their
dreams through basketball.

(BET) B MBS UBBRITE8SSNESHRIZ
¥ IEHIFRRAME  RRIFIRAEE

Bottom right : Thanks to Mao-Lin Farm for supporting chil-
dren from Xin Wu Senior High School by supplementing
their nutrition with cage-free eggs.
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THANKS TO CARREFOUR ASSOCIATES

RtTEEE=EDEHRIAVEHEIE -

[EEHER - BHIRFEERAVMTSE - HERAVPINBHERERRMIE - HBSHEER -
WIS S M OEAESE - AREEFEREERVAOL
BINEENEETE - 1TENERREAT) - EHHIFEK - BEAIR  MEXLENER » REENVH - SEEELE
BIRAVOE - IFMEMREIANIE » MITHILERIAZTEZNIE - 1358 » GEEIC » —EZEEENHERR -

"Carrefour is the largest wholesale chain with the largest
number of stores in Taiwan."

"After visiting the local communities and discovering areas
in need of resources, Carrefour store associates are able
to propose care projects and personally become involved."
Combining the abovementioned statements, we have
come up with a way to match demand with corresponding

resources.

Car -1":1::"‘_’;_

(e T

Carrefour associates contribute love and strength.

Love and philanthropy is not a one-way street, and its
magnitude is irrelevant here. Local needs are discovered by
local people, while Carrefour's resources and associates
become the impetus for propagating love and care. We
want to become the strength that can help people, And you
can also become strength needed by others. So come on
neighbors, let's help one another to build a better community

together.
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Allocate the resources to areas most in need

BOT(F - BREZERFIA - JEEE—EA » LEIEEA  BET/NEBER
BYERR - LEANLDIRAYLLZE » RN — ADAYS » MIEILS - TRER—FA » KA
HMEHEE FIBERIRNZ T E DUGRIBENNZERAEAREEAE
% BERA—HEEEMR - LB FSC FEREUSBET —R - IJaER
REERRINFEAL - TJERHIRERERIRENEE - fIEE - 8258
BIFIHFER—A IR A - R THIR « ELPIHE - WEBRESA °
BIRALATPFINEREEA » BEIJEBIEEHDE » BFD2INERINS
INEREEADSE - BRELEA » BRIEEZR - FIHEB(TE » ILURENEIMFI
TR WEMPITLAPIHMETE ? WA T) » BHIYURBEEL [t
B WGRENREE - REBIER - REEBH » REHEERRIITRESREN
—D3 - WELELL > RERRESRON - AEEIFZAIMTS

UL » B TR BEEHTEERETE ) fIREHITON - LIS
EFTSPIMBHAEMAYE - KERE » BT ABEVLRIPIMBE - St
FIRVERES - BEBERBEMNE RV EIRES - BFIAVIESR > BIVEHE
BRUERSS - S HE - BERREEREE - 1R » WFIEHERE - 570
IFIEBTILL

S

H
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| see a lot of people every day at work. It may be a person, a girl or a senior
citizen who has purchased a small pack of vegetables such as chopped

Chinese yam. The portion is perfect for stewing soup for one person.

(o)RELRHEPIMBHE > FEEE [TEELERRES
2] > BINFIHATERHE -

Left : Carrefour store associates care about the local com-
munities through the Store-Community CSR Sponsorship
Program.

(BERLENPINBHMES [TEEHERRSE BX
& ERERLELEEIER -

Right : Carrefour store associates may propose projects for
the Store-Community CSR Sponsorship Program, forging a
bond between Carrefour and the communities.

FINEZE Charity

Sometimes, it is a family consisting of adults and kids waving balloons around

on the trolley, and the items stacked on the checkout counter are usually
bulk packages such as bags of toilet papers. The FSC label on top of the
bags often attracts my attention. Perhaps it is a foreigner looking for nostalgic
home flavors, or a student who had recently rented a flat and is looking for
supplies. They have one thing in common: just like the store, we are all living
in the same neighborhood. After taking off my uniform and exiting the store, |
see even more people.

Some are senior citizens living alone who are unable to leave their house,
some are from disadvantaged homes confined by meager financial resources,
or children with disabilities who are seldom able to partake in any activity.
Looking at them, | sometimes wonder, what does the store have to offer
them, or what can they do when coming to the store?

My employer allows me to contemplate these "what ifs" can make them
happen. If my proposal is approved, and if | am willing to be part of the team
to implement the proposal.l can allocate the resources to areas most in need.
This is what Carrefour Great Neighborhood Community Development Project
is all about. This is what many of our store associates are committed to.
There are many passionate, enthusiastic associates in Carrefour stores
looking after the often-neglected disadvantaged groups. Their proposals instill
warmth to the community's cultural service, education promotion, charity
care, and healthy living.We all live in the same community. So let us all pitch

in to make a difference.

(E)REBXAETTRAIMBHEBRLREHZIERY
BiR » MEEREFERIOMR -

Left: Taiwan Carrefour Foundation and store associates cher-
ish food resources and communicate the concept of Anti-
Gaspi via the co-cooking initiative.

(B BRRBEEGERIFI » — KA EREE - AIISE
RERIZELHZEIE -

Right: Children are invited to decorate Mother's Day cakes
and create the wonderful memories of home together.
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Stories of love and benevolence surrounding the

stores

2018 & » [REIRBESHERESTE RELE 16 ERE > FIMUENRT
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RERNHESEHFRERHRIH EENEBRENENEERES -
Taiwan Carrefour Foundation and Carrefour Miaoli store co-organize the charity bazaar for people with
Down syndrome.

SHERXEREE  TAREHTEHEZAR - BERBRBRENVES « HhE
RELZERNHESIHEE - tEHHRTREDLT] - (REEEM R EIRS
HBSELT) - RRASEEFZFIM - PIMNEEEFIESHE T2
WERINS - FEFIHNE » ERELEWSE » FRBSE -

In 2018, Carrefour Great Neighborhood Community Development Project
received 16 proposals, and 829 store volunteers from urban to remote town-
ships completed 3,153 hours of community service for the benefit of 5,638
citizens.

For instance, we invited economically disadvantaged groups to select com-

FINEZE Charity

modities in Carrefour stores just before Chinese New Year so that they can
enjoy the jovial ambiance. We also visited senior citizens living alone to clean
up their homes, put on spring couplets, and bring them Chinese New Year
dishes so that they can celebrate the festive occasion.

Carrefour invited children with disabilities and their parents to celebrate Moth-
er's Day in our stores so that they can shop and decorate Mother's Day cake
together, and create wonderful memories as a family.

We invited children from World Peace Association and their families to par-
take in the Little Store Manager event and learn about food transformation
through DIY activities. World Peace Association is dedicated to protecting
the inner peace of children, and Carrefour hopes that the positive energy of
food education will also become an integral part of children. We participated
in charity bazaars, accompanying senior citizens through co-cooking and
propagating the concept of cherishing food and AntiGaspi; we co-organized
an activity with Taiwan Welfare Association for the Blind, inviting blind mas-
sage therapists to help alleviate the tense shoulders of community mothers
who have contributed selflessly to the neighborhood. With so many Carrefour
stores in Taiwan, there are plenty of stories to be discovered around them.

It is hoped that the resources of these stores can instill inspiring energy to

these stories and create positive outcomes.

(D) BRNEMAERSE  REBERBEIRFBESR -
Left: Support from various parties has imbued the charity
bazaar with love.

(A RERYAECTHPERELERIBEEI
g) > B ERBRERISIZERE -

Right: Taiwan Carrefour Foundation joins forces with Taiwan
Welfare Association for the Blind to provide massage ser-

vices for community mothers.
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Disaster relief in Hualien — Interdependence endows us with strength

UNIQLO

i

2018 F_HRR » REREESHEEBALE—IZXIEM
) o

FIf — BB RERAVIERART - RERB—EMUE
B~ 1919 B¥ER1T ~ A+ ST EFMAENGIE » EFZM
MERAXRZERL - BEZE ~ RN EE=S - BXBm
R RO Et -~ KELFEE B SHEUHTHE ~BRREK
ZHEAF - KEBHHNT KR  BIEABEBBAENR
T BT  RAKEYE > AERNRAERRENEL
BERZIER - BEEMITIERS -
HFIESRE AN T EXKEAGE - BF - BIKE - siEEND
£ IBRW/NLWIEHTS -

(O)RLTREZPNENSIF » RARRNK -
Left : Carrefour and various emergency rescue services join the disaster relief efforts.
(F)2018F _BioEMEB® » RERCEERESWERHRUR

Right : Carrefour Hualien store provides humanitarian relief goods to disaster victims
after the earthquake in February 2018.

Late in one February night in 2018, Carrefour Hualien store

and the people of Hualien were shaken to their very core by
a powerful earthquake

As our store associates inspected damages inside the
store, Carrefour worked hand in hand with Social Affairs
Department and disaster rescue organizations such as
CCRA 1919 Food Bank and Red Cross to deliver much
needed resources to emergency shelters, including indoor/
outdoor heaters, toothbrushes/toothpastes, plastic wash
basins, gargle cups, batteries, flashlights, cassette cookers,
bottled water and disposable tableware. A temporary shelter
equipped with bottled water and deck chairs was also
created for disaster victims, rescuers, and service personnel,
providing them with a brief respite from the earthquake.
Although we cannot prevent calamities, we can depend
on each other to generate greater strength that is powerful

enough to move mountains.

Taipei European School Christmas Charity Bazaar — The world under one roof

AR BEE RV EZEE
RAVSZ -
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Christmas is an important occasion in Europe and America,

as it is a time of celebration, giving thanks and family re-
union.

Taipei European School Christmas Charity Bazaar brings
together people and cultures from different countries under
one roof. Handmade pastries and handcrafted Christmas
ornaments from various countries are complemented by
eastern dragon/lion dance and exotic dancing at the garden

party to create a marvelous, festive ambiance.

(o)EERLRETEERICIERESHEEUIS2RETEEN -

Left : CEO of Carrefour Taiwan Lawrence Wang attends the Taipei European School
Christmas Charity Bazaar.

(B)EBNEREX - (R E LM

Right : The Christmas bazaar offers a fusion of exotic cultures and arts.
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RLRNHESSLUMEERNEREREREH > REIREHRE » EEREEE
Taiwan C'mefour Foundation designed the food educmon course for schools based on United Nation's SDGs.

RYJEIRIR
AFIRYZEISEA LR

BEAUTIFUL RELATIONSHIP BETWEEN FOOD’ HEEE  BHRESNREY  BRUESHFHIRELEE » &£ Every sunrise and sunset, so much food is delivered to
ENVIRONMENT AND PEOPLE ARFKHVETE - FWPVBEELEYIM - B TSRIHTIRIZR people's lives by Carrefour worldwide. We want to make sure
RS ISHIERER « SISHIEABR S ANETE » REIEF—EFE that these foods, come from reputable places, and we want
RIS © the consumers to become familiar with them, so that they can

BV TR S B EHEYIGISHER » FTiAY%37] »  be part of people's lives and be delivered to those in need.
B FiEmeEBONEEE - IERRVEE - BEEE=E  Food power is the effort invested to make sure that food is
= BEYGBGRY - ARLEEEY)ERIAY  KIDEETIE - YPFEEE not wasted. Food power is the warmth, energy and friendship
A0 EERERE - AZISEAY o I - SEEELEERISIF  that are disseminated through such process. With good
A9 - quality food, everything food-related will be in great shape,
including water, soil, different species of life, health, and family.

We want to make sure they are all fine.
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CARREFOUR FOODTURE AWARD -
CHANGING THE WORLD THROUGH THE SOFT POWER OF FOOD

RYSFEERNEETR » ARERYIITRIVRG - JUBBHR - FHFEETHNRG  S8IRIE  HEIENEE 28
ERENEESI : NAERENRY) - F8ER : PIMERER FIRY) » FEEVMEXEHNZEIL - EEHERYERNS
HRRERMNS @ HEEENTF > HEREUTE) - BBHETE -

Food is a crucial element with global impacts, and the relationship between people and food can change the world. Farmers
and the land hold a relationship that will influence the environment; the consumers' choices affect the agriculture and livestock
industry; the food people consume determines their health; the food in the stores and on the dining table influences biodiversity
and cultural diversity. All these food-related factors are important to Carrefour, so we take action to start transformations and

protect the environment.

B Y & 2 Food Program

TERGTE -
BYRRERY  FRERTRIE -

At Carrefour, food is more than sustenance.

BRI » BT TEBESZ2IFER - NEIRE » MEREIEAEEH
NBNBEDZ= » EMNENEREERTESTE  WEMHSEBRES »
IEATIRAI T £ RITEERETE - 2018 &F » REEEMTEHHEL 2
E2#8 The Black Supermarket] - EZSRESIANVEN - IHERRLIFE
SRS EEIKRGRR - TEEEERAMIIEREAA FFEFY) &t
MWER  BBARBEBFRES » RRTEMRBEINET » BRETERAE
WEH o

ASEBIREEFIH - UE ['MNEFE8HI - EPImNLIEESSDHERER »
= [FFEAHRER  —BREREENHESE  HEEOHEANEENIR

ETH - RELEFELSEBRNIE » WENERIVEITEEST °

(il

201X ERAR B Z REFAFEMFIMIR TRETE - S@ERAIFEFEN
Several NPOs were selected by a panel of professional judges and an online poll to receive the 2018 Carre-

four Foodture Award.

In Europe, 97% of the seeds are illegal and may not be traded, while pat-
ents to the remaining 3% seeds usable by farmers are controlled by con-
glomerates, requiring them to pay a hefty fee. The regulation has restricted
biodiversity and the farmers' sovereignty. In 2018, Carrefour launched The
Black Supermarket in France, risking heavy fines to sell fruits and vegetables
grown by farmers using non-official seeds, and opinion leaders were invited
to restaurants to enjoy meals prepared using these illegal crops. An appeal
was made to the public to sign a petition that eventually compelled the EU to

revise its law and abolish crop control that has been enforced There are also

®

2018 AW

51

1th Carrefour Foodture Award

unconventional Carrefour stores in Taiwan
promoting "Cage-free Eggs from Humanely
Raised Chicken". Although eggs may look
alike, most of them are laid by hens living in
inhumane conditions, so Carrefour hopes
to change the unhealthy way of egg pro-

duction using its power as a retail channel.
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The Act for Food campaign encourages consumers to support "Cage-free
Eggs from Humanely Raised Chicken", "Private Brand","Organic Products",
"Direct Sourcing", and "Ecological Conservation". In-store lectures are also
held to change existing perceptions, allowing consumers to understand that

they have the power to shape the world by making the right choices.

ESXLRERZENAEIFEFEN - IEHRKAER
HEEREEITES
Left : 5 NPOs were chosen for the Carrefour Foodture

Award, receiving a total of NT$5 million for implementing
their projects.

SEHH2RSERERLE  ERER - BREN 8
PIIR1T) FiEE—

Right : Participants present various food transformation
projects, including the food bank, which was inspired by the
theme of cherishing food and AntiGaspi.

In 2018, Carrefour Foodture Award was
held, where 5 NPOs were selected by a
panel of professional judges and an online
poll to receive NT$5 million for implement-
ing "food transformation"-themed projects.
Prize recipient Environment & Animal So-
ciety of Taiwan will form the Cage Free
Alliance and inspection team, appealing
to people to care about the animals' liv-
ing environment and the Earth; Taiwan
Environmental Information Association's
"Eco-friendly Farming — Land Protection

Program" hopes to accumulate relevant

expertise that can be used as a reference for interested citizens; Sunshine
Social Welfare Foundation encourages farmers to switch from planting betel
nuts to oil-seed camellia, thereby promoting food and farming education and
environmental sustainability; Jen Ji Shiang Social Service Institute has estab-
lished 8 community fridges in Taipei City; United Association Charity of Kaoh-
siung is the founder of A Fu Food Bank. These organizations have proposed
food repurposing initiatives inspired by the theme of cherishing food and Anti-

Gaspi.
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The dimensions of food transformation including "minimizing food waste",
"resolving hunger and malnutrition", "sustainable agriculture", and "food
education" are all embodied in the proposals of these NPOs. Executive
Chief of Carrefour Foundation Marilyn Su mentioned at the Foodture Award
ceremony "It is hoped that Carrefour's brand and consumers will help these
organizations gain more exposure, so that more people may appreciate their
ideals."

"Food sovereignty" is a philosophy coined by Via Campesina in 1996, and

the first principle states "Food is a basic human right: Everyone must have

(DHREERRBEAEESZEEENEY - thALE
H—ERRYEBIATE -

Top : Carrefour believes that everyone deserves safe and

nutritious food, therefore it has launched a series of food
transformation initiatives.

(MRLBFLEZBERE  HBREVIRE - FRE
i RERIE - BRYHE -
Bottom : Carrefour hopes to promote food waste reduc-
tion, hunger elimination, friendly environment, and education
through the Foodture Award.

access to safe, nutritious and culturally
appropriate food in sufficient quantity and
quality to sustain a healthy life with full
hurman dignity."

At Carrefour, we have always believed
that "everyone deserves the best". The
relationship between people and food is
the building block of sustainability. Albeit
seemingly far-fetched, sustainability can
be realized through basic human rights.
Transforming the relationship between
people and food represents Carrefour's first

step towards sustainability.
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Thanks to food bank partners
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AntiGaspi Project allows food to reach the next stop to bring nutrition and happiness for the people in need.
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Surplus food is a serious issue in Taiwan and across the world.

According to statistics, each person in Taiwan discards nearly 100kg of
food every year in Taiwan while many underprivileged families are at risk of
starvation. 21.6% of children and youths in the country go to school with an
empty stomach because they cannot afford to buy food, and 57.4% school
children are unable to pay for school lunch due to financial difficulties at
home. On a global scale, 1/3 of the food ends up in the trash even before
they are consumed.

Since 2016, Carrefour launched the "Reduce Food Waste — Carrefour
AntiGaspi Project", where employees trained in food safety donate unsold,
edible products to disadvantaged groups near the store. In 2018, Carrefour
hosted the inaugural Carrefour Foodture Award in 2018 focusing on 2 major
themes: "minimizing food waste" and "resolving hunger and malnutrition”.
Every day, associates from Taiwan Carrefour Foundation will exchange
AntiGaspi Project-related information on various LINE groups. Organizations

requiring assistance will contact stores with surplus food, which is picked

up and delivered to social workers before it is prepared into nutritious meals

i
FERFEETHEREE - SRETE » FERMDEYIRE ° Carrefour continues to engage in the AntiGaspi Project and Food Collection Project in order to minimize food waste.

and distributed to disadvantaged groups.
Alternatively, the food will be donated via
community fridges, allowing it to reach
the next stop and generate happiness
for the people in need. In 2018, a total of
34,420 volunteers distributed 270,302kg of
donated goods to 482,932 people via 105
stores and 52 social welfare organizations.

Every person deserves safe, wholesome
food, while safe, wholesome food deserves
to be enjoyed in its entirety. On top of the
AntiGaspi Project and Foodture Award,
Carrefour Group aims to implement a
series of food-related programs involving
consumers, private groups and enterprises,
hoping to minimize surplus food and instill

the energy of happiness to society.
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Food program — Eliminating hunger and introducing
benevolence through collective action
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Trolleys are placed in Carrefour stores to collect food. When the trolleys are full, social welfare groups are
contacted to collect the food.

Carrefour Food Collection endeavors to rally the support of society by taking
action, inviting the public and other enterprises to join the ranks of sharing.

In 2014, Carrefour kicked off the Carrefour Food Collection program, where
merchandise trolleys are placed in stores to collect food and goods, allowing
people willing to share to donate items from their homes or purchased in
the stores. When the trolleys are full, social welfare groups are contacted to
collect the resources. Every October, Taiwan Carrefour Foundation also holds
the food collection campaign. In addition, Carrefour unveiled buy one get one
free promotion in an effort to raise people's willingness to make donations
and contribute to charity while shopping. Over the last 4 years, we have

gathered 367,725kg of goods to help 223,292 homes.
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Apart from people, animals also benefit from the program. A separate type
of trolleys are used for gathering goods for canines and felines; donated
goods include canned pet food and pet shampoos. The goods are picked
up by animal protection association and supplied to animal shelters. The
association is responsible for inspecting the animal shelter's environment
before supplying the necessary goods. Each month, receipts for collecting
and distributing the goods are reported to Carrefour. The animal shelters also
collaborate with Carrefour stores to organize pet rehoming/adoption lectures,

treating people's benevolence with the utmost respect.

(EL)EEF R R LR TERERE -

Top left : Animal welfare is also a key concern at Carrefour.

(E M RLEFIHEENERENEEHEREE -
Bottom left : Carrefour stores conduct stray animal rehoming
and adoption lectures.

BEBETRABA » URMREESERWEYE -

Right : Food collection is for the benefit of people and stray
animals.
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On the path to fulfilling our corporate social responsibilities, Carrefour strives
to find likeminded AntiGaspi partners, and Unilever became our first partner
for the AntiGaspi Project. Together, we have reduced food waste by 205 tons
annually, benefiting over 110,000 underprivileged households.

In 2018, Unilever's Knorr brand launched the "purchase any two Knorr
products and Knorr will donate a sachet of creamy soup to the food bank"
Mother's Day campaign to help disadvantaged families. Furthermore,
AntiGaspi recipes were unveiled, showing consumers how to prepare
nutritious, hearty meals using Knorr creamy soup and surplus food

ingredients at home, in turn alleviating the burden of disadvantaged parents.

" 2EE

(f5)20 I 8B BRI ERE LIRS (F - BIRRERRERERE
RIERE

Left : Unilever collaborates with Carrefour in 2018 to donate
Knorr products in support of AntiGaspi.

(A ETN ERRERBERSTENSE —IEFEBH

Right : Unilever becomes Carrefour's first corporate partner
for the AntiGaspi Project.

B Y & 2 Food Program
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Top left : Carrefour conducts in-store lectures to introduce the food transformation

project.

(EMRELEFFE2ERYERITMSSEIPINEWEE » HEER

Bottom left: Carrefour invites Alliance of Taiwan Foodbanks to organize lectures and

promote AntiGaspi.

(BELFmEEERLSETHENEEES N

Top right : The in-store lectures are open to consumers from all age groups.
EMERHEREFARUEZENHNEERERZHF AR -
Bottom right : AntiGaspi recipe offers instructions on how to prepare hearty meals
using Knorr creamy soup and surplus food ingredients at home.
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FONDATION Carrefour
Carrefour ( 9 455

(DRLBHBZERREYBENEYETE -
Top : Carrefour promotes a multitude of food transforma-
tion-related projects.

(MRTERRRBEVHDOEE) » RERBOANERHELD
E—R—EF -

Bottom : Carrefour launches buy one get one free promo-
tional offers from time to time to encourage consumers to
contribute to charity.
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In 2018, Carrefour set the target of collecting 10,000kg of food every
month, and eventually collected 14,234 to help 7,100 households. Carrefour
stores not only gather the benevolence of people but also hope to let them
understand how goods donated by them are processed and used so that
they can appreciate the operation of AntiGaspi organizations such as food
banks. In light of this, Taiwan Carrefour Foundation has invited Taiwanese
food banks to host in-store lectures, while Little Store Manager activities are

held based on the theme of food transformation. Besides food education on

school campuses, customers are also invited to listen to lectures in Carrefour

stores. In regards to food-related matters,
we provide audience-specific information in
the sense that adults will appreciate how to
balance the flow of resources, while school
children will learn about healthy eating.
The concept of eliminating hunger and
introducing benevolence through collective
action is materialized through consumers
and enterprises working together to make a
difference. They are the impetus behind food
transformation that in turn spread warmth
and love to more lives throughout the food

circulation process.

(DRERUPIHRFE - BIEDEERYBEHMNIET -
Top : Carrefour organizes activities in the stores to convey the
philosophy of food transformation.

(MHERERZE - FEERRYERNIE -

Bottom : The people and enterprises are all driving forces be-
hind food transformation.
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Our Food, Our Education — Learning about food at a young age
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Everything food-related is also health, culture and environment-related,
therefore learning about food at a young age will have a tremendous impact
on people's lives.

Taiwan Carrefour Foundation draws inspiration from the concept of

"Zero Hunger, Responsible Production
and Consumption" from UN's SDGs
(Sustainable Development Goals) to design
"Our Food, Our Education" campaign for
schools including Taipei Municipal Dun Hua
Primary School, Taichung Municipal Ren
Mei Elementary School, and Kaohsiung
Municipal Min Quan Elementary School in
2018, where lively, interesting interactive
experiences and learning games were
devised to communicate food education
concepts such as nutrition knowledge,
environmental protection, social care, and
food transformation to school children.

For instance, in challenge games such
as "I'm a Clairsalient", "Golden Finger",
"Original Flavors", school children may
appreciate the bounty of the land through
the 5 senses. In the "Guess Who | Am"
challenge, similar food ingredients such as
bananas, plantains, gherkins, and zucchinis
are placed side by side to let children learn
to distinguish between them. Taking the
food in front of your eyes seriously marks
the beginning of food education.

Retracing the journey of food from table
to farm is also very important. In activities
such as "The Story of Eggs" and "Secret of
Milk", school children learn that hens laying
cage-free eggs are allowed to escape
the confines of small cages the size of
A4 paper, preventing them from pecking
at one another and infectious diseases;
single-ranch milk does not mix up milk to
stop diseases spreading from one ranch to
another. Veterinarians check the health of
the dairy cattle to ensure quality because

quality food can only come from quality animals.

Preventing food waste will bring about happiness for many people. "Glorious
transformation of inglorious fruits and vegetables" lets children understand
that savoring delectable flavors of inglorious produce will instill happiness
in the hearts of diligent farmers; food banks are invited to host lectures,
describing how food good can bring happiness to people via the concept
and process of food collection. Little reporters conducted exclusive interviews
with school children during the events, encouraging them to share their
thoughts with their parents.

Food matters. Before it arrives at the dining table, many people have
invested a significant amount of time and labor in doing right by food. After
it is consumed, food will continue to influence your health, other people's
happiness, and the land.

Our Food, Our Education aims to let children appreciate the effort that goes
into cultivating food, so that the seeds of food education may flourish and
prosper.

(£ L) 15007 & {22/ RV E » fEESREIBEREERE
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Top left : 1,500 school children from Taichung Municipal Ren
Mei Elementary School learned about food, healthy eating, and
environmental sustainability through the activities and games.
Center left : Our Food, Our Education shows children how to
realize the UN's SDGs.

Bottom left : Children learn about food through the 5 senses
during the interesting games.

Top right : Children from Kaohsiung Municipal Min Quan El-
ementary School learn about cage-free eggs during Our Food,
Our Education activities.

Center right : Our Food, Our Education activities aim to estab-
lish the concept of healthy eating among school children.
Bottom center: Interactive challenge game designed by Taiwan
Carrefour Foundation to promote food education among
school children.

Bottom right : Children from Kaohsiung Municipal Min Quan
Elementary School learn about traceable milk during the Our
Food, Our Education activity.
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Baby carrots —
I'm beautiful and tasteful on the inside
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Surplus food is generated along the farm to table process, and plenty of
imperfect foods are discarded at the farm. Buy Nearby General Manager

Jacob Tan was formerly a consultant

with a social enterprise; in
order to eliminate
food waste at the
source, he visited
production regions to

act as a communication

T—

channel between businesses
and small farmers. Together, they
formulated plans to transform inglorious fruits and vegetables for
consumers who appreciate them.
As an enterprise dedicated to promoting the AntiGaspi movement,
Carrefour has teamed up with Buy Nearby to cut imperfect but premium
quality carrots from Dounan Town Farmers' Association into baby
carrots and baby carrot strips. The healthy, hygienic and convenient
food ingredient is perfect for busy consumers in modern society, turning

surplus food into victorious food!

| Food Bank

BREGETHTE

iFoodbank— A platform for balancing demand and supply
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Left : Carrefour collaborates with Buy Nearby to transform inglo-

RARERAREERFTERN

rious carrots into high-quality food fit for the modern age.

(BLFFZABNTRBNGAES - AERERSHRE -
Top right : The inglorious carrots provide a source of high-quality

food. (L) RYERITEEERIMAIE T ~ FHthEIR » EtIEIT S -

(ETESHEDER 55 - 6 TERENEIHTAE Top : The food bank offers a platform to unite local volunteers, resources, and organizations.

A (M)¥ES Food Bank » RANEREC AN EBREMIRITUEEMFENDE -

Bottom : By searching | Food Bank, consumers will be able to locate the nearest food bank and understand
the resources needed.

Bottom right : Crisp, sweet, aromatic and healthy baby carrots are
easy to prepare and enjoy for the parents and children.

Alliance of Taiwan Foodbanks discovered
that community food banks serve as the
ideal platform for uniting local volunteers,
resources, and organizations, therefore
iFoodbank, the first information platform
designed for benefactors, community food
banks, and beneficiaries was founded.
Taiwan Carrefour Foundation has sponsored
the creation of iFoodbank's website to
make contributions towards the common
goals of "minimizing surplus food", and
"discovering the needs of communities”.

Through the website's Geographic
Information System, food donation and
demand are clearly illustrated. Those who
wish to donate resources will know where
the closest community food bank is located,
while food banks can also announce their
requirements on the website. Love is the
catalyst that unleashes the power of food in
areas needed such as shelters, afterschool
classes for disadvantaged children, and

community kitchens for senior citizens.
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HEE L TR EETE X 3 RFES » WOHERERE As a director of Taiwan Carrefour Foundation, Chi Cheng is dedicated to promoting health walk.

Being nosy and meddlesome is a good quality to have in the
realm of public welfare.

We care about your every aspect, from your waist, your
favorite pastime at home, to the self-regulation and operation
of your preferred NPOs.That's why we have handed out tape
measures on the streets and in our community stores, to help
you measure your waistline, keeping you happy and healthy.
We have discovered that "health walk" brings about happiness
and health; It is perfect for the whole family, because walking

keeps you healthy, and a happy mind complements a healthy

body. Many people (including us) hope that the people we
care about can be "happy", Therefore we try to spread love
and benevolence through NPOs.

In order to offer complete peace of mind in contributing to
public welfare, we have teamed up with Taiwan NPO Self-
Regulation Alliance (TWNPQOS), ensuring the transparency
of public welfare activities through lectures, forums, and
workshops. Public welfare is the propagation and circulation

of love.
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Taiwan Carrefour Foundation wishes to care about public welfare.
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ONE STEP AT A TIME - SPREADING THE WARMTH
OF LOVE
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The core spirit of public welfare involves "Caring Together". The sustainability of public welfare involves "Doing the Right Things
to Care Together". In 2018, Taiwan Carrefour Foundation sponsored "Health from Waistline for Everyone", "New Year's Health
Walk", and "Taiwan NPO Self-Regulation Alliance (TWNPOS)" to care for people. The aim of these initiatives is to spread love to

all corners of the society in much the same way the sun radiates warmth.
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Embracing the life we love by maintaining a waistline

that can be wrapped around with both arms
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Embracing the life we love by maintaining a waistline that
can be wrapped around with both arms. Maintaining a
waistline of 90 cm for men and 80 cm for women is about
much more than mere aesthetics. A waistline exceeding the
norm is a warning sign for "excessive visceral fat". In 2018,
Taiwan Millennium Health Foundation established Millennium
Health Stations throughout Taiwan, offering services
including waist measurement. The statistics revealed that
"bigger the waistline, higher the blood pressure" and "people
tend to reach the upper waistline limit at the age of 40,
regardless of gender". For those over 40 years old with an
excessively large waistline, it is very likely that it will never
return to normal again.

Taiwan Millennium Health Foundation advocates "3D Healthy
Living" as the guideline for maintaining one's waistline. This
includes "Do Control — Regular measurement of waistline
to keep waistline and high blood pressure/blood sugar/
cholesterol in check"; "Do Exercise — Maintain an active
lifestyle"; "Do Healthy Diet — Eat healthy food". Carrefour
Group and Taiwan Carrefour Foundation have also provided
tape measures, sponsored health walks, promoted food
transformation campaigns and offered safe agricultural
products to take care of people's health.

Maintaining a waistline that can be wrapped around with
both arms ensures a sustainable healthy lifestyle, allowing

you to embrace the life you love.
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10,000 steps endow you with health, affection and longevity
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2018FTH » RRE M) EIERESEHEERAVEE » HIFE—FRIFSE © People kicked off 2018 with health walk, the most accessible form of exercise.
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WHO refers to "health walk" as the perfect exercise.
Its simplicity means that it can be done every day; it is not

difficult, meaning that it is suitable for people of all ages.

(DN BN B

Walking is an exercise for one person, 2 people, an entire
family or even the whole city, so why not open up your stride
to pursue a life of health, friendship, and happiness?

As a director of Taiwan Carrefour Foundation, Chi Cheng
is dedicated to promoting health walk, and Carrefour also
shares this passion in organizing the New Year's Health
Walk. On the first day of 2018, people from around the
country congregated at the Yuanshan Plaza of Taipei Expo
Park by MRT Yuanshan Station to kick off the New Year with
health walk. Along the way, they passed through Fine Arts
Park, Xinsheng Park, Pavilion of Dreams, Lin An-Tai Historic
House, and Dajia Riverside Park, taking in the scenery of
the waterfront green belt and the urban demeanor of Taipei.
Albeit coming from different backgrounds, they all forged
ahead in harmony.

Health, affection, and harmony are the quintessential
elements in life that can be achieved and accrued on a daily

basis.

A 7% B8 12 Public Welfare

EHAGEREENE
FIBIETES R — B3

TWNPOS — Changing for the better
through innovation
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In 2005, 30 public welfare organizations in Taiwan formed
TWNPOS. Externally, they wish to familiarize the public with
the operations of NPOs, and how the donations are being
utilized, so as to foster a sense of trust. Exinternally, they
hope to reaffirm their commitments and responsibilities,
therefore they have emphasized the management's efficiency
in addition to financial transparency and fundraising integrity.

In 2018, TWNPOS's membership has reached 247 NPOs.

As the global trend continues to shift, "social innovation" has

REBNHESEZHRENMMEEEEME > —ELEMSNERTER -
Taiwan Carrefour Foundation Self-Regulation Alliance to implement innovative public
welfare.

become an important issue within TWNPOS. The concept
involves resolving social problems and achieving greater
good through innovative means. In EU's 2017 Vision and
Trends of Social Innovation for Europe, "urban renewal" and
"global interdependence" were considered as an emerging
trend in the realm of social innovation. The concept includes
ways to improve poverty and inequality in the cities, as
well as how to raise public awareness of environmental
accountability. These are in line with Carrefour's values on
corporate social responsibility.

Taiwan Carrefour Foundation has sponsored the "2018
Social Innovation and CSR Action Platform" program,
supporting TWNPOS to create the "Social Enterprise
Self-regulation Platform" and "CSR Action Platform". The
programs involve activities such as onsite visits and visiting
organizations already committed to social innovation,
allowing people to understand the potential obstacles and
how to overcome them. Social innovation and CSR seminar
were also conducted to let government agencies and social
welfare groups get acquainted and facilitate possible cross-
industry collaborations. The "Great News" e-letter was
published to communicate innovative perspectives and
event information, and TWNPOS also led social enterprises
in Taiwan to attend international competitions, enabling them
to observe how global social enterprise generate greater
good of society via social innovation.

Let us see what everyone else is doing, so that we can
learn, brainstorm and communicate together, thereby

making the world a better place.
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PROTECT OUR PERMANENT HOME
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Let us protect our home, a permanent home that we will
never have to move out of. The way we make this possible
is by turning "hope" into "so". We hope the friends of sea
turtles are not plastic bottles, so we cleaned up the beach.
When people come in, trash goes out, and the beach will
get a reprieve from pollution. We hope less plastic bags will
end up in the ocean, so if you bring your containers to buy
our cooked food, we will give you a discount of NT$5. We

hope to plant trees, so the toilet paper you use is made with

trees from sustainably managed forests. We conduct courses
explaining how earthworms turn kitchen wastes into soil, and
how unsold foods are transformed into gourmet delicacies.
We have collaborated with contract tea gardens, where there
is organic tea farmer, water and birds in the tea garden will be
given a new lease of life. We all inhabit the planet called Earth,
so it is hoped that our every gesturewill bring about vitality for

other living creatures on Earth.
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Earth Day — Protecting our only home
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On April 22 Earth Day, Carrefour stores throughout Taiwan launched love-
Earth campaigns to promote ideas such as "bring your own container to min-
imize plastic waste", "cherish food", "aquaponics”, "sustainable agriculture”,
and "FSC eco-friendly paper products" etc.

What do the letters FSC on the toilet paper represent? In collaboration with
Tetra Pak, Taiwan Carrefour Foundation has introduced FSC's forest-friendly
concept, which embodies the meaning of felling usable trees and planting
trees to reforest, as well as to respect the rights of all living creatures in the
forest habitat.

Carrefour joined forces with the aquaponics initiative to let the public under-

stand that every action we take is circular, and we hold an interdependent re-

lationship with Earth. Pesticide-free farming is how farmers demonstrate their

(E)EFMIRE » KRERBLPITHERREEDIVESN
b=

Top right : Earth Day — Carrefour Dean store offers the pub-

lic pesticide-free cultivation DIY experience.

(T)WEFIIRE » RLBPIBPIHEEFSCRMREZER

T
Bottom : Earth Day — Carrefour Neihu store promotes the
concept of FSC.

support for the environment, so by sup-
porting pesticide-free crops, we are also
supporting the environment and mankind.
Unlike chemical fertilizers, innovative bio-
technology has transformed kitchen waste
and garbage into biodiverse compost us-
ing microorganisms and earthworms. Yuan
Pei Farm specializes in this field, allowing
the general public to experience pesticide-
free farming. Chef Stalu utilizes sustainable
produce as ingredients to prepare riz au lait
in accordance with Michelin recipes. His
culinary work lets the people appreciate
that consumers can enjoy food with peace
of mind if the farmers abide by sustainable
farming practice.

Carrefour co-organized the "Cherish Food —
Minimize Waste" campaign with United As-
sociation Charity of Kaohsiung — Afu Food
Bank, inviting students from Department of
Hospitality and Baking Management, Shu-
Te University to create delicious sandwiches
using inglorious fruits and vegetables and
unsold food that are often discarded. Be-
sides allowing the public to enjoy a sump-
tuous meal, they also donated food to the

families in need.
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World Cleanup Day — The ocean is more than just
the front door to our home
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Every year, over 8 million tons of trash is dumped into the ocean, 80% of
which comes from the land. Chemical substances and toxins released from
decomposing trash seeps into the soil and the ocean, and they are eventually
ingested by the marine life that we eat. In other words, the garbage we throw
away not only wreaks havoc on the environment but also ultimately ends up
in our body.

In supporting the World Cleanup Day, Taiwan Carrefour Foundation as-
sembled over 300 Carrefour colleagues and volunteers from New Taipei City
Charity Association to clean up the Xialiao Fishing Port in Wanli, removing a
total of 789kg of trash including fishing nets, bottle caps, lighters, tires, and

empty barrels.
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Left : In supporting the World Cleanup Day, Taiwan Carre-
four Foundation and public welfare volunteers join forces to
clean up the Xialiao Fishing Port in Wanli.
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Top right : Taiwan Carrefour Foundation and over 300 vol-
unteers from New Taipei City Charity Association participate
in the 2018 beach cleanup campaign.

(BT FEEE B 789 R TRYNIR
Bottom right : The beach cleanup operation removed a total
of 789kg of trash.

The ocean is a circular ecosystem and
more than just Taiwan's gateway, as count-
less industries are dependent on the ocean
too, so be careful how we treat the ocean,
as we may end up paying the ultimate

price.
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Taiwan BlueMagpie Tea — Environmental movement
for the coexistence of ecology and mankind
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P76.Lleft : Taiwan BlueMagpie Tea offers more than just or-
ganic tea, it is also a pesticide-free ecovillage.
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P76.Right : Extraordinary tea-making skills of the old master
is one of the highlights of the tea knowledge-related tour.
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P77 Left : Taiwan blue magpie is a bird species that only exists
in favorable ecological conditions, and they are mostly found
in tea farms.
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P77. Top r\ght / Center right : The pesticide/chemical fertil-
izer-free and low carbon tea growing and making approach
helps to create an eco-friendly environment.
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P77 Bottom right : The co-branded bespoke tea gift boxes by
Taiwan Carrefour Foundation and Taiwan BlueMagpie Tea
are made of eco-friendly materials.
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Taiwan blue magpie is a bird species that only exists in favorable ecological
conditions, and they are mostly found in tea farms. Taiwan BlueMagpie Tea
believes that wholesome products come from wholesome environments.
Taiwan BlueMagpie Tea hails from Pinglin, a traditional tea
growing region with tea farms mostly situated in catchment
areas. The founding team of Taiwan BlueMagpie Tea
observed the cycle of tea production in Taiwan. Tea
plantation is the only local industry, but with
the decline in domestic tea prices, the tea
farmers' use of pesticides has escalated in
the quest for increased production volume.
Consequently, the land, ecology, and water
resources are all susceptible to contamination.
Water is the source of life, thus Taiwan BlueMagpie Tea
endeavors to supply teas that are "grown right from the
get-go"; on top of organic cultivation, the company also wants to create "a
pesticide-free ecovillage in the catchment area" to grow tea using a pesticide/
chemical fertilizer-free and low carbon approach. In doing so, the water
flowing into the reservoir will be safe, the tea leaves consumed by tiny insects
at the end of the food chain will be safe along with all the other species and
the environment.
The strategy adopted by the team to build the pesticide-free ecovillage
is known as "river basin recovery", hoping to progressively shift tea farms
along the Beishi River Basin to organic cultivation. In order to achieve this
goal, the sales volume of tea must be guaranteed, and the consumers
are invited to participate in the production process, thereby accumulating
the understanding and trust between tea farmers, tea producers, and
consumers.

Corporate purchasing and individual buying are methods employed by the tea

Ly

.

producer, while tea knowledge-related tours
are organized for the visitors to experience
tea harvesting and understand the ancient
tea-making techniques of Pinglin, thereby
getting to know the protected land on a
more intimate level through eco-tours. In
2016, Taiwan Carrefour Foundation became
Taiwan BlueMagpie Tea's first corporate
partner by sponsoring 2,910 m2 of land to
produce BlueMagpie Tea and co-branded
bespoke tea gift boxes. The materials of
the gift boxes include FSC-certified paper
and soy ink, and the teabag material has
also passed certification. The most eco-
friendly approach is applied to support
small farmers.

In 2018, the number of BlueMagpie Tea
farmers has increased from 3 to 14. During
the process of river basin recovery, nearly
100 in-depth cultural landscape activities
were conducted along with tea farmers'
workshops, and the second generation tea
farmers' training program. The ecological
and cultural values of the land are
manifested through the realization of Taiwan

BlueMagpie Tea's brand philosophy.
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Niven Huang

General Manager, KPMG Sustainability
Consulting Co., Ltd

Regional Leader of KPMG
Sustainability Services in Asia Pacific
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KPMG has over 500 professional colleagues providing sustainability services across 60
countries worldwide. We assist companies to ascertain the latest trends in sustainability
and related response strategies so that they can seize the opportunity to make the
transformation. In addition, we help to nurture social enterprises, turning sustainability
challenges into opportunities.

Over the last 2 decades, | have embarked on annual tours to investigate European
retail channels, and finally, Carrefour has demonstrated its willingness to pursue an
unconventional approach to sustainability in Taiwan!

Food is the necessity of the populace, and retail channels play a vital part in fulfilling
the needs of contemporary society. The sustainability of people's livelihood can only be
achieved through sustainable channels, and the sustainability of traceable products leads
to the sustainability of the ecosystem and value chain.

Carrefour systematically supports food banks by promoting the anti-gaspi unsold food
drive, introducing outstanding products from social enterprises, and promoting cage-free
eggs. In addition, the company also supports exceptional food programs conforming to
the spirit of environmental and social justice via the Foodture Award. Albeit the campaigns
presented monumental challenges, they are of extraordinary significance to Taiwan.
Carrefour not only embodies corporate conscience and determination but also the will to
foster the sustainable transformation of the retail industry in Taiwan, so let us give them our

support and encouragement !
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Environment & Animal Society of

Taiwan (EAST) Deputy CEO

Yu Min Chen
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Sound long-term and in-depth research, investigation and analysis are combined the
resources of related professional organizations domestic and abroad, so we are able to
transform people's consciousness, behavior and public policies on aspects including public
awareness and opinion, pressure group, lobbying, and education promotion. The aim is to
attain "improvements for animals, people, and the environment"”.

In the era of "food insecurity" where intensive and mass production of food is the trend,
the pursuit of appeals such as speed, inexpensiveness, abundance, and convenience has
resulted in relentless food-related scandals. As "real food" becomes scarcer and diseases
become rampant, people are beginning to question, "How do we eat safely and with peace
of mind? Where can we find safe food ingredients?" Since last year (2018), Carrefour has
advocated "food transformation”, using the channel's power to raise public awareness
about the journey of "food" from the farm to our tables. This is an absolutely monumental
challenge. Taking the large number of economic animals we raise to produce eggs, milk,
pork, chicken, and fish as an example, how are they fed and treated while they are still
alive? If the animals are not physically and mentally healthy, will we have safe poultry
products? When Carrefour invites the consumers to pay attention to these issues, how
do they respond? How does the company let its 1,000 employees appreciate the value of
"food transformation”, and how ahead of its time the concept really is? During the process
of promoting "food transformation” with Carrefour's CSR Department, Director Marilyn Su
once said something that has become forever imprinted in my mind, "More often than not,
the greatest challenge we face in promoting corporate social responsibility originate from
inside the organization rather than from the outside!" The worst enemy you can meet will
always be yourself; the same applies to companies and consumers. In the era inundated
with meaningless packaging and impracticalities, | want to say, "Thank you Carrefour CSR
Department for making things happen and for transcending conventionalism! You have

earned my utmost respect.”
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Opening the 18t Social Community Store in New Taipel Carrefour Blood Donation Movement
City, Taiwan 2018 TEEAR
B EE A SR EE RN SRS DR EKFE Hualien Earthquake Disaster Relief Action
Donate Refrigerated Truck and Cabinets to United RIS E RS
Association Charity of Kaohsiung Carrefour Foodture Award
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2014-18 BYEE iR (D) B Donate Education Fund to Maolin District Women &
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MALEfiF Cultural and Arts
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Sponsor Ten Drum Qianlong Chao Exhibition in Tainan
2014-17  EEtUpPNETEeE=dE]
Sponsor Chio Tian Folk Drums and Arts Troupe
2013-17 KETRILEME - FINBIS
Carrefour Arts Festival — Diabolo Dance Theatre
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Carrefour Arts Festival — Chai Found Music Workshop
2010- RETEALEMZT — TEBLE 2010-16, 2018
Carrefour Arts Festival — Ten Drum Art Percussion Group
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Carrefour Arts Festival — Our Theatre
2014 ) AIESEC £INSEHRMERAE
Sponsor AIESEC International Congress Taiwan
BIERE L
Sponsor Chiayi City Music Festival
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Carrefour Arts Festival — If Kids Theatre
2012-18 KETRLEMT — RIEEFHTESLE
Carrefour Arts Festival — Cellist Chen-Chieh Chang
Family Concert
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Kaohsiung Disabled RUN

2010 BHLEZSFm
Yangmingshan National Park Summer Marathon

SRS M
Kaohsiung International Marathon

2007,10 eSSl
Orphan Nursery School Games

2008-09 HREEE BRI

Yilan National Marathon
2007-09 REEIERSEVANE e RS

Carrefour Family Fun Run
2006 IAU tHRER BRI

AU 24 hours World Marathon
2004-07 RPN EAETErE

Terry Fox Charity Road Run

POERVI L1 (5P3) ERFRSSHIR
Jin-Shan (Jin Shi) International Marathon

2001-02 Ktig =1 EFR BRI

Carrefour Taipei International Marathon

1998 SEEE

Athletic Games

National Food Collection Campaign Children's Caring Association
R EEREENEE ROSVOFRRIE  EEKEN

Carrefour Petty Cash Donation Box Program Remote Township Youngster Development Program~

BEE ERESE An Appointment with My Future

Foundation, Store-Community CSR Sponsorship Pro- FELRRERELE

gram Carrefour Kids Drawing Contest
ERTEEASETERRERBYSRRENE FLTT Open Book A FRFEEEEE

& Chicrats Caring Assodation o S 100 = s s o

—ESIEEEA L\ '

BNEEAHITEIES — ﬁ%ﬂ?ﬁggﬁ %iﬁ/ﬁ 13Il'jaljwinglglz‘ Life Warriors

Love, Heritage Caring Concert BENS T = .
. . - - SERERNELEE 2014
2014 BRABEZAREEBEHMHE 1919 BRI Story Competition for the Visually Impaired

i 20172012, 2014 TR R 8 1= 1997 JEREGEETE)
2001- i&%@ﬁﬁﬁa 2001-02, 2008, 20112012, 2014 Donte Refigerated Truck and Cold Chamber to 1919 gg?ﬁ)\gﬁa I BEOCBARIRERIIE Youth Peth In-Line Skating
i Food Bank L

TIF = Group F WSIMSTEREES City People Foundation L S TR AT

Sponsor Group F — The Dragon's Breath in Tainan City

BB BEEEEEE

BRIBEIAZRBRIAEERHE (RFTNER)
STREEE
Donate Shuttle Van to Taitung Kids Bookhouse

=) s ERIEERL ) 210 12014 $HAx:
BESEEKENE] 2014
After School Care of Taipel South Airport Community

Carrefour Taipei International Road Run

1996 FRERENDIEE)
1996 Chinese Olympic Cheering Poster

the D Carniva of D Mall S ——
SpOﬂSOI’ e Dream Carnival of Dream %Zﬁ%*%ﬁﬁgl Care Center

2006-11 +E%En ] i i = N o P
EENTE L o Fesiva iiinyluitaliube/hinboned SR 2013 BT R e o L e el e
T e e g e _ PRREN KiERDBIRAT - ZEREARS 14 EKES ATBEERSERE U55S 2006-13  [FEGie =B Or o =—p=b=2r)
2008 FRBRUBEBRESIRTE  (BEEE 1SIEE) Donate Education Fund to Children Home of Dgjiama Join Energy Conservation Promotion Program of
Carrefour Drama Festival — Puppet Show 14" Monitor Charity Donation Event Social Welfare Foundation MOEA
2006-09  [WEhEERasilid-4 2013 BEEHEEAPERESEZXEFRRHBES 2006 FigoE £ 2013 - RETRIR
: . . AR LD = Z - iB2Z N\NL.EMEH , 2006, 2012-2013', 2018 2003-13  EEESrzb s
Sponsor Mid-Autumn Festival Evening Party COmE | B3%) DR Carrefour Health from Waistline for Everyone event Carrefour Environmental Protection Month

2003 KERZEEMS Invite Kids from House of Dreams to attend the Charity 2005-12 ECAEEET I PREI i asit TIRREE X EREIRRE LK

N?EFFIE Public Welfare

Carrefour KidsArts Festival

Session of Movie, GOOD LUCK ! BOY

Carrefour Children New Paradise

Form the First Enterprise Environmental Protection

2002-04 2 B BR R, S5 T 2010-13 FEBEZRIE FFRIIX : S5 3 P y . Volunteer Team of Department of Environmental Pro-
Sponsor International Kite Festival "Deliver Warmth in Winter" Chinese New Year's Meal 200108 ?ﬁgfﬁ gﬁifg;fpzom 2008 tection, Taipei City Government

2001-02  REE =k o Assistance Program : - 007" 2009-12 (e Sl et S
Carrefour Arts Festival YRV =55 5E BINVERE _ 19982002 ?ﬁ;ﬁﬁg%ﬁéﬂ?& 2002 Win the First Prize of Group A of Promotion Energy

2001-05 RTE SIS TR Forward L ove to the Cancered Children - Love Express . N — Label Product
Carrefour At Exhibition Gallery Delivery o A2l ?f;iﬁ?fi%ﬂﬁg Contest 2011 EE [URE ) BRSERLE

2000 SRBRLE 2011 BYHEAAREHE N ZRFEEERREE) v S Join "Earth Day" Environmental Protection Fair
Taiwan Old Fashion Art Joint Exhibition ACC St Lucy's Thanksgiving Charity Bazaar R0 ?ﬁ;@ﬁ??ﬁiﬂﬁmﬂfﬁe POICEEI = /EiRis(RES MtRERA) BRED

1999 N 2009 ANVKE (RAIERE) SEERIED T . Join "Clean Up the World Day", Executive Yuan's
Cosponsor the Human-figure Creative Sculpture Com- Typhoon Morakot Disaster Relief Action 1906 P:,Eq-ﬁéﬁ‘ %%ﬁg'ﬁ%@ 1L996t’ Clean Up Activity
petition 2005,07  [Eg e e S NI al =ttt ecrousioments Felatfous-ecire 2010 (873 178 4R) T AEREE)

1998-99 MR e lt=aeA=r ORBIS "World Sight Day BEEE 3R Sports Development "Clean City 4R Action” Thousand People Cleanup Ac-
Sponsor Embrace the New World Youth Concert 2005 IR REEH = EE e e e * . tivity

South Asia Tsunami Charity Bazaar 2015 EREGE [RELERERSME] BEEEEE 2009 BPREREEEIEEEE

1998 BEBRREIEERINBNE
| Love My Family Taipei MRT Art Gallery
REBHTERLE
Carrefour Jazz Concert
1996-97 [RERXN) TEBTLE
My Sweet Family Photo Contest

Make aWish - Walk for Wishes
TERRE

New Year's Health Walk

2004- S EIFRRERIIRIEE 2004-12, 2014-2017'
Taipei International Dragon Boat Championship

Establish Eco-Life Blog by Carrefour Store

2001-09 MSIRIEH ) KEE—ARTEREE
"World Environmental Day" One Day Volunteer

2009 IRREIBIENIR TS
Creative Fashion Show using Recycled Flags

2005-07  [=tEEEnEal) e pve e oy a s SN T
Child Welfare League Foundation - Saving Lives &
Caring for Abandoned Children

2004 BNPBEEAFIHERMNELZE [0 BRA
EREIZRL

. o Eden Social Welfare Foundation - Send Love to North- 2014 Bi7ED sEEEEE o4 R T e s e
1996 BEBEESELEL , 1996-2000, 2002 ern Thailand FIT—. National Walking Promotion 2008 FRBBBEERIBIAR

Sponsor Ming Hwa Yuan Arts & Cultural Group Performance Carrefour Energy-Saving, Low Emission Practice

gy = v — XAEKL —E=BINRKEINE 2005-13 ABERBIRAFBAIM 2005-2013° Contest
2017 ?a%gf%i? T&?NESQS—EE%Z Typhoon Alley Disaster Relief Action Taroko Gorge Marathon 2007 B EUEE
s ar 2003 TIKK (BEFRE) =2ILEIRR 2003,13  ReExEcEIE The "Four" Away, Gift for Recycling
2017-18 ) MUFRE%EN _ Typhoon Mindulle - Deliver Relief Supplies to Nantou The National Games 2003 LES FUEEREE  EEE
Sponsor World Music Festival e ) v e g : . = BREIR - o
e e SARS REENED 2007-12 S]CEESARIR 2007'-2012 The First Environmental Protection Stores in Taiwan—
%ﬁp&ﬂ mﬁfﬁ%ﬁ I‘JaW Fetival Fight Against SARS Taipei Expressway Marathon Nan Kang Store
2000 SRR EIRL 1999,2012 [eaiRileelSeEai— 2018 HFRMERE
BINEE Charity Typhoon Xangsane Flood in Shijr National High School Athletic Games Earth Day
2018 e 1999 921 KBRS 2012 EUIFAIR 2017-18  [Reml=bERr-i3ecEd)
KRR R 921 Earthquake Disaster Relief Action Yushan Marathon Beach Clean Up Day

Carrefour Foodture Award
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X B BT Special Thanks
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We Showed Our Appreciation to Our Partne
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E F #H # Board of Directors
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Thanks to the directors for their guidance and engagement.

EER RES
Chairman / Jing-Jyi WU
BIEE NBZ 2T
HETEES

Board of Directors of National
Culture and Arts Foundation

BRE

Ping-Der Huang
ERITEBUAAZ NPO-
EMBA FFAETBITRA
Director, NPO-EMBA Platform
Project, National Chengchi
University Development
Foundation

F&iE

Lawrence WANG
SEFERIDBRAT)
ik e

Taiwan Carrefour CEO

A
)

BRITE

Lindy CHERN

BRI BB A RSB
EFFEEM

Senior Partner of Attorney of

Baker & McKenzie Attorneys at
Law

TEIE

Kuo-Hua YU
VRSP =T N =10
{JEERE A ST ATANIE
k4t

Assistant Professor, Graduate
Institute of Arts Administration
and Management, Taipei
National University of the Arts

2=

Marilyn SU

BAEE ARLETE T HE
TEIITR
EEHESEEERR
E/NSIEEPN

Carrefour Taiwan Foundation
Executive Chief

CSR & Communication Director
Spokesperson

FEET

Chih-Hsien Lo
H—EEEEESR
Chairman of Uni-President
Enterprises Corp.

BB
Guillaume de Braquilanges
SEFRRNERAT
IR

Carrefour Taiwan Finance
Division Director

H SEZE
Perry WU
o SEERREDBRAT

5 = [ELEELEES

b"r-— Carrefour Taiwan Director of
f Commodities
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% 13 AN/ #/J\E Marilyn SU
& 4% &8 / Z=IAE Seres HUANG
YiTHREE /| ZIRRE Candy LIU

REEEIFX / PRENIE Kerry CHEN
B HE Inin YANG
ZfiR¥8 Sunny LEE

EiTERET / SREE{M Anita CHANG

SRR / 208 Yun Yu LEE
HHEIHE Clio HUNG

WY HmIE /| BRIZEZE Timothy CHEN
Bl R/ XEXLERIRENRIZDEFR/AT Wen YiPrinting Co., Ltd.
H R &/ MEEATREEXHESE

Carrefour Taiwan Cultural & Educational Foundation

11268 2L MICIREASEE 136 5% 12

5F, No.136,Daye Rd., Beitou Dist., Taipei City 11268, R.O.C. (Taiwan)
TEL : (02) 2898-4886

FAX : (02) 2898-4887 =
Web Site : http://www.carrefour.org.tw RRAEBE A

E-mail : carrefourfd@gmail.com




